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Intensity	
   2009	
   2016	
  
Total	
  Internet	
  
Market	
  in	
  Trillion	
  

$2.9	
   $4.2	
  

%	
  to	
  GDP	
   2.95	
   5.3	
  



Source:	
  Boston	
  Consul9ng	
  Group,	
  EIU	
  

Internet	
  Economy	
  as	
  %	
  of	
  GDP	
  (2016)	
  



Country	
   Trillio
n	
  $	
  

%	
  of	
  
GDP	
  

UK	
   2.8	
   12.4	
  
SK	
   1.4	
   8.0	
  
China	
   12.4	
   6.9	
  
India	
   4.3	
   5.6	
  
Japan	
   6.6	
   5.6	
  
US	
   18.6	
   5.4	
  
Indonesia	
   1.5	
   1.5	
  



Country	
   Trillion	
  
$	
  

%	
  of	
  
GDP	
  

UK	
   2.3	
   8.3	
  
SK	
   1.0	
   7.3	
  
China	
   5.9	
   5.5	
  
India	
   1.7	
   4.1	
  
Japan	
   5.5	
   4.7	
  
US	
   14.5	
   4.7	
  
Indonesia	
   0.7	
   1.3	
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Intensity	
   2016	
  
Total	
  Internet	
  Market	
  in	
  Trillion	
   $4.2	
  
Ecommerce	
  B2C	
  Sales	
  Worldwide	
  
in	
  Trillion	
  

$2.1	
  

Others	
   $2.1	
  



Country	
   B2C	
  %GR,	
  
2014	
  

B2C	
  %GR,	
  
2016	
  

China	
   63.8	
   34.4	
  
Indonesia	
   45.1	
   26.0	
  
India	
   31.5	
   24.5	
  
UK	
   14.2	
   9.2	
  
US	
   11.8	
   10.9	
  
SK	
   7.5	
   4.3	
  
Japan	
   7.1	
   5.6	
  





Online	
  Market:	
  Strategies	
  for	
  Growth	
  

Private	
  sector	
  should	
  lead.	
  

Governments	
  should	
  avoid	
  undue	
  restric9ons	
  
on	
  ecommerce	
  	
  

Where	
  government	
  involvement	
  is	
  needed,	
  its	
  
aim	
  should	
  be	
  to	
  support	
  rather	
  than	
  control	
  

Governments	
  should	
  recognize	
  the	
  unique	
  
quali9es	
  of	
  the	
  internet.	
  



State	
  of	
  E-­‐Commerce	
  in	
  the	
  
Philippines	
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  Market	
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Online	
  Purchases	
   Percent	
  
#1:	
  Airline	
  Tickets	
  and	
  Reserva9ons	
   59	
  
#2:	
  Clothing	
  Accessories	
  and	
  Shoes	
   57	
  
#3:	
  Tourist	
  and	
  Hotel	
  Reserva9ons	
   53	
  
#4:	
  Event	
  Tickets	
   50	
  
#5:	
  Mobile	
  Phone	
   44	
  
#6:	
  Personal	
  Care	
   43	
  
#7:	
  Cosme9cs	
   43	
  
#8:	
  E-­‐books	
   43	
  
#9:	
  Spor9ng	
  Goods	
   42	
  
#10:	
  Electronic	
  Equipment	
   41	
  
Source:	
  Nielsen	
  Global	
  Survey,	
  Q1	
  2014	
  



Extent	
  of	
  Online	
  Engagement	
  in	
  the	
  Manufacturing	
  Industry	
  
(Index	
  Weighted	
  to	
  Actual	
  Values,	
  12	
  months)	
  

Online	
  Revenues	
   Online	
  Purchases	
  

Copyright	
  2014,	
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  Asia-­‐Pacific	
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  All	
  rights	
  reserved.	
  

Online	
  Payments	
  



Extent	
  of	
  Online	
  Engagement	
  in	
  the	
  Retail/Wholesale	
  Industry	
  
(Index	
  Weighted	
  to	
  Actual	
  Values,	
  12	
  months)	
  

Online	
  Revenues	
   Online	
  Purchases	
  

Copyright	
  2014,	
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  rights	
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Online	
  Payments	
  



Extent	
  of	
  Online	
  Engagement	
  in	
  the	
  Services	
  Industry	
  	
  
(Index	
  Weighted	
  to	
  Actual	
  Values,	
  12	
  months)	
  

Online	
  Revenues	
   Online	
  Purchases	
  

Copyright	
  2014,	
  I-­‐Metrics	
  Asia-­‐Pacific	
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  All	
  rights	
  reserved.	
  

Online	
  Payments	
  



Q1.	
  How	
  frequently	
  do	
  you	
  use	
  the	
  internet	
  (whether	
  by	
  phone	
  or	
  computer	
  or	
  other	
  means)	
  in	
  a	
  typical	
  day)?	
  

Frequency	
  of	
  Internet	
  Use	
  as	
  Stated	
  by	
  719	
  Digital	
  
Stakeholders	
  from	
  Seven	
  Events	
  in	
  2014	
  

Source:	
  DigitalFilipino/I-­‐MetricsAsia	
  Events	
  in	
  2014	
  



Influence	
  of	
  Internet	
  on	
  Purchase	
  Decisions	
  as	
  Stated	
  by	
  
719	
  Digital	
  Stakeholders	
  from	
  Seven	
  Events	
  in	
  2014	
  

Q2.	
  To	
  what	
  extent	
  does	
  the	
  internet	
  (including	
  search	
  and	
  social	
  media)	
  influence	
  your	
  actual	
  purchases	
  and	
  decision	
  to	
  purchase?	
  

Source:	
  DigitalFilipino/I-­‐MetricsAsia	
  Events	
  in	
  2014	
  



Internet	
  Purchase	
  Intensity:	
  Percent	
  of	
  Personal	
  
Purchases	
  Done	
  Online	
  as	
  Stated	
  by	
  719	
  Digital	
  

Stakeholders	
  from	
  Seven	
  Events	
  in	
  2014	
  

Q3.	
  Of	
  the	
  total	
  amount	
  that	
  you	
  yourself	
  spent	
  last	
  month,	
  about	
  how	
  many	
  percent	
  (whether	
  for	
  your	
  personal	
  use	
  or	
  for	
  the	
  
household)	
  were	
  done	
  online	
  (including	
  orders	
  via	
  email	
  and/or	
  debit,	
  credit	
  card,	
  paypal)?	
  

Source:	
  DigitalFilipino	
  Survey/I-­‐MetricsAsia	
  Events,	
  2014	
  



Internet	
  Payment	
  Intensity:	
  Percent	
  of	
  Payments	
  Done	
  
Online	
  as	
  Stated	
  by	
  719	
  Digital	
  Stakeholders	
  from	
  

Seven	
  Events	
  in	
  2014	
  

Q4.	
  Of	
  the	
  total	
  number	
  of	
  9mes	
  that	
  you	
  paid	
  a	
  bill	
  or	
  bought	
  something	
  last	
  month,	
  how	
  many	
  percent	
  were	
  done	
  using	
  internet	
  
banking	
  (including	
  mobile,	
  paypal,	
  credit	
  card)	
  to	
  pay	
  for	
  your	
  bills	
  and	
  purchase	
  online?	
  

Source:	
  DigitalFilipino/I-­‐MetricsAsia	
  Events,	
  2014	
  



E-­‐COMMERCE	
  MATURITY	
  SCORECARD:	
  	
  
Local	
  Government	
  

Perceived	
  E-­‐Commerce	
  Readiness	
  of	
  the	
  Local	
  Government	
  as	
  Evaluated	
  by	
  719	
  Digital	
  
Influencers	
  from	
  Seven	
  Events	
  in	
  2014	
  (on	
  a	
  scale	
  from	
  1	
  to	
  5	
  with	
  1	
  as	
  very	
  capable)	
  

Source:	
  DigitalFilipino	
  /I-­‐MetricsAsia	
  Events	
  in	
  2014	
  



E-­‐COMMERCE	
  MATURITY	
  SCORECARD:	
  	
  
Local	
  Companies	
  

Perceived	
  E-­‐Commerce	
  Readiness	
  of	
  the	
  Local	
  Government	
  as	
  Evaluated	
  by	
  719	
  Digital	
  
Influencers	
  from	
  Seven	
  Events	
  in	
  2014	
  (on	
  a	
  scale	
  from	
  1	
  to	
  5	
  with	
  1	
  as	
  very	
  capable)	
  

Source:	
  DigitalFilipino/I-­‐MetricsAsia	
  Events	
  in	
  2014	
  



Perceived	
  E-­‐Commerce	
  Readiness	
  of	
  the	
  Local	
  Government	
  as	
  Evaluated	
  by	
  719	
  Digital	
  
Influencers	
  from	
  Seven	
  Events	
  in	
  2014	
  (on	
  a	
  scale	
  from	
  1	
  to	
  5	
  with	
  1	
  as	
  very	
  capable)	
  

E-­‐COMMERCE	
  MATURITY	
  SCORECARD:	
  Personal	
  
Assessment	
  

Source:	
  DigitalFilipino/I-­‐MetricsAsia	
  Events	
  in	
  2014	
  



Where	
  to?	
  How	
  to?	
  





China	
  Internet	
  Market	
  2016	
  

Source:	
  Boston	
  Consul9ng	
  Group,	
  EIU	
  



China	
  Internet	
  Market	
  2016	
  

Source:	
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  Group,	
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1.  Expanding	
  e-­‐commerce	
  follows	
  an	
  exponen9al	
  growth	
  in	
  internet	
  users	
  
2.  Internet	
  penetra9on	
  rate	
  by	
  2015	
  is	
  expected	
  to	
  be	
  at	
  51%	
  from	
  38%	
  in	
  2011	
  
3.  In	
  2014,	
  7%	
  of	
  online	
  shoppers	
  account	
  for	
  40%	
  of	
  total	
  online	
  spending	
  
4.  In	
  2011,	
  Chinese	
  consumers	
  spent	
  1.9	
  billion	
  hours	
  per	
  day	
  online	
  







China	
  Internet	
  Market	
  2025	
  

Source:	
  Boston	
  Consul9ng	
  Group,	
  EIU	
  






