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1.You willl learmwhiat i Ssaa

Unique: Selling/¥Valued’ropositioinn
You will learn the underlying theory of a value
proposition framework.




2.You willllearmwhiat détesmnes:s
the Force of a Value Propasition?”

You will learn how to measure and adjust the
four factors that determine the force
of a value proposition.




3. You willl learmhoww to Cralft your
Value Propesittom

You will learn a step -by -step process for
crafting the essential value proposition
argument.
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When you think of Inbound
Marketing
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Landing Page Optimization

*Patent to Meclabs .



How can we conceptualize a simple, yet powerful ,
paradigm for crafting value propositions ?



How can we conceptualize a simple, yet powerful,
paradigm for crafting value propositions?

1.Peopledonot buy f people we
buy from people




How can we conceptualize a simple, yet powerful,
paradigm for crafting value propositions?

2. YoudonoOot opti mi ze web
you optimize thought sequences




How can we conceptualize a simple, yet powerful,
paradigm for crafting value propositions?

3. To optimize thought sequences, you
must enter Into a conversation




How can we conceptualize a simple, yet powerful,
paradigm for crafting value propositions?

4. Then you must guide the conversation
toward a value exchange



How can we conceptualize a simple, yet powerful,
paradigm for crafting value propositions?

Value Exchange




Rc[Vfi Cf] = Nf*

The net force is positive
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