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Source: Peep Laja, Markitekt 
http://conversionxl.com/9-things-to-know-about-influencing-purchasing-
decisions/ 
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http://www.wordstream.com/blog/ws/2012/11/28/content-strategy 

Substance – topics, 
tone, style, what 
message we need to 
communicate 

Structure – how we 
prioritize and break 
up the content into 
building blocks 

Workflow – the 
process, tools and 
resources we need 
to create and 
maintain content 

Governance – 
consistency, integrity 
and quality of the 
content 
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} Define clear goals and 

objectives. } Identify your target 
audience. } Align to your audience 

reasons for “buying” 
} Identity type of contents 

to be used. 
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 } Articles } Photo } Video } Slides } Infographic } White paper } Podcast 



http://pinterest.com/pin/93871973455399191/ 
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n } Who will create the 
content and how? 

} Content promotion 
approach. } SEO it. } Metrics 



http://pinterest.com/pin/93871973455389052/ 



See you at the 

next webinar! 
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