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Mannix Pabalan

*» Keen Observer of Digital/Online Marketing sphere & Internet landscape
» Founder and Currently Managing Director Hashtag Digital Inc.

*» Former Head of Digital/Online Marketing Rocket Internet GmbH Lazada

*» Former General Manager and Founder AyosDito.ph
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— m— % Engagement Rate: 0.22%
« Top 13" most visited website in PH.

« Presence in 106 countries. Founded in March 2006. currently owned
by Naspers.

« Sulit rebranded to Olx.ph — March 2014.

« Est. 100,000~ 150,000 closed deals per month.

« Est. Regular Monthly visit coming from Fan Page — 8,500 to 10,000 or
850 to 1,00 closed deals per month.

« Est. Organic and Paid Search Monthly visit of 5,000,000 to 7,500,000
or 50,000 to 75,000 close deals per month.




C [} wwwazadacomph Y Gh O Gl

ORDER TRACKING LOGIN SIGNUP

I"R7ADA . FREE $200 VOUCHER E N gage me nt

On Desktop, in October, 2014

Christmas Gift Ideas @ 00-02-1 0 | EFFORTLESS SHOPPING!
@ FASHION AND AcCEssoRies | FOTHIm FI.ASH SAI.E FRIDAY D E B L$ (@) Cash on Delivery 7

For Her (i\ Free Delivery

0) MOBILES & TABLETS —
© Forkis TODAY AT 1AM OF THE DAY | @ rere

@ COMPUTERS & LAPTOPS

WATCHES Christmas Decor &
@ 8 O @) Sellers Only
7 . ) .
@ HEALTH & BEAUTY Special Promotions % OFF @) Customer Senice ( m ne ~ Citn 00.08.22
Online Revolution U - -\ ~1LC

Flash Sale Friday -

O CONSUMER ELECTRONICS ) | B UPTO 75 % OFF! ISELL ONLAZADA
: Tablet Price-Cut
) A : L1 Your store online, discover ho @ [_ 0L NS 6 92
@ CAMERAS Home & Living: Hot Picks ) B R - BLABK FRlDAY AoC VICYYD N
LR e b2 -
@ HOVE & LVING Appliances: Hot Deals . s 3 k. ‘.“ Erw IDOWNLOAD LAZADA APP
‘A & okl = = — -
@ TOYS, KIDS & BABIES Selected Sellers k _ 0
f5, K0S 8B4 PHP A Bounce Rate

Penshoppe . g 2500ﬂ; LVUILT LT 37.50 A]

@ K D s
HOME APPLIANCES i © GO NATURAL © ASUS ZENFONE 5" © GRAND SALE

I Slenda Herbal Dietary Supplement & 6 9QF only pRg Cct the biggest “;é: e

TRAVEL 8 LUGGAGE Savers Appliance Depot Buy 1 Get 1! ’ discounts 1 PURCHASE

75% OFF

Western Appliances

@ SPORTS & OUTDOORS

Bestsellers
@ MEDIA, GAME & MUSIC

PEOPLE

New Arrivals

2,395,726

* TOp 17t most visited website in PH. % Engagement Rate: 2.26%

« Launched in PH March 2012.

« Est. 56,000 - 84,000 transactions per month.

« Est. Regular Monthly visit coming from Fan Page — 110,000 or 1,100
to 1,500 transactions per month.

« Est. Organic and Paid Search Monthly visit of 2,000,000 to 3,000,000
or 40,000 to 60,000 transactions per month.
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Real People. Real Deals. On Desktop, in October, 2014
Find great deals 1 !
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. Top 20th most visited website in PH.
*Currently Owned & Operated by 701 Search Pte., Ltd., (Joint Venture
of Singapore Press Holdings & Schibsted).

Launched — March 2009.

Est. 52,000- 78,000 closed deals per month.

Est. Regular Monthly visit coming from Fan Page — 37,000 to 42,000
or 380 to 430 closed deals per month.

Est. Organic and Paid Search Monthly visit of 2,000,000 to 3,500,000
or 20,000 to 30,000 close deals per month.
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# Engagement Rate: 0.75%

« Top 31th most visited website in PH.
« Est. 14,000- 21,000 online transactions per month.

« Est. Regular Monthly visit coming from Fan Page — 15,000 - 18,000 or
150 to 300 transactions per month.

» Est. Organic and Paid Search Monthly visit of 500,000 to 730,000 or
4,800 to 7,200 transactions per month.
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Est. 30,000 - 44,000 online transactions per month.
Est. Regular Monthly visit coming from Fan Page — 26,000 - 30,000 or

270 transactions per month.

Est. Organic and Paid Search Monthly visit of 1,000,000 to 1,500,000

or 10,000 to 15,000 transactions per month.
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« Top 68t most visited website in PH.
« lLaunched in 1988. Took off later with the low cost car
model in 2005.

« Est. 41,000 - 62,000 online bookings per month.
« Est. Regular Monthly visit coming from Fan Page — 50,000 - 60,000 or

/00 bookings per month.

« Est. Organic and Paid Search Monthly visit of 1,400000 to 2,100,000

or 15,000 to 22,000 bookings per month.

& Engagement Rate: 1.52%
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# Engagement Rate: 0.44%

« Top 128th most visited website in PH.
« Launched in 2007.

« Est. 14,000- 21,000 online transactions per month.

» Est. Regular Monthly visit coming from Fan Page — 5,000 - 6,000 or 50
to 60 transactions per month.

« Est. Organic and Paid Search Monthly visit of 500,000 to 730,000 or
4,800 to 7,200 transactions per month.
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ACHIEVING E-COMMERCE GOALS?

: Lower Brand
High Cost of
Customer Recall (Switching Lower or Zero

Fne Customer profit margins
Acquisition Loyalty)

Increased competition in High marketing

same verticals spends

* How do [ lower my cost of acquisition?

e Which factors drive my customers towards repeat purchase?

e Can [ increase effectiveness of marketing campaigns?

e Which assortment sales can improve my margins?

* How can I increase average transaction size?

* How do I personalize my campaigns for maximum response?

€E€EKKK:
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Can data address my challenges?

Customer

Social Media Demographics

Which social
media sites drive

Which pages are

the best converters
from browsers to
buyers?

the most visitors Transactional Data

to our site?

Campaign
Management

i Click Stream Data

Referring Websites

Social Media Streams

I.I.I.I.I.I

What campaigns What are the .
drive more repeat top referring Customer Service
purchases? ‘ website pages? Logs
Marketing
===- E. —— Campaigns

Web Logs Customer Transactions
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Maximizing Data in E-Commerce

How can we
. make it happen?

What will Prescriptive

happen?

Predictive

Why did it :
happen? Analytics

Diagnostic X
i Analytics

Value

happened?

2 - = \.
Descriptive \(\5\9“

Difficulty

Predictive Predictive
Bl/Dashboards Bl/Dashboards Model Model
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Purchase Decision

Customer puts off
the purchase
decision

Diagnostic Analytics

Reasons for not
Transacting

Higher Price
Higher Shipping
Cost

Not ready to
purchase.

Product not too his
liking.

Predictive Analytics

Will he make a
purchase?

Will my customer
complete or
abandon this
transaction?

Prescriptive Analytics

LJ@mannixpabalan

Behavior

What can I offer the
customer to make

sure purchase is
completed?

Suggest other
product
recommendations
at optimal price
point.

Combine with

other product as
combo-pack.

Arrange call back
to the customer.
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Predictive Analytics Value Lifecycle

Acquire Manage Expand

customers customers relationship

* Acquisition * Profitability + Loyalty analysis * Personalization * SUery Ana-lyti@
Response Models analysis + X-sell/up-sell + Product Affinity * Social Media
* Customer Value + Channel analysis modeling « Satisfaction & Analytics
Scoring Models » Call centre + Campaign Loyalty Indices. + Sentiment Analysis.
* Customer Profiling analytics effectiveness « Lifetime value » Detractors/
& Segmentation * Market Mix * Product Analysis prediction. Promoter Analysis
* Campaign analysis Modeling + Propensity Modeling * Text Analytics.
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Most widely used tools

Tools

Google Analytics (Premium)

Adobe Site Catalyst

Web Trends

Per Annum (US)

Hootsuite

Sprout Social

Adobe Social

Radian6

Alterian/SDL

Crazy Egg

Gemius Heatmap

Click Density

Clicktale

Optimizely

Adobe Target

Visual Website Optimizer

Convert

Wordstream

Acquisio

Clickable

RAVEN

MOz

SEO PROFILER

WEB CEO

& $150,000.00

&
M $100,000.00
Al $100,000.00
$7,139.76
5 $18,000.00
&° $81,000.00
& $120,000.00
< $7,200.00
$1,200.00
&Q $1,200.00
& $4,860.00
¥ $11,880.00
$4,788.00
&*‘% $8,400.00
o $20,400.00
& $17,988.00
é,& $11,988.00
f $4,500.00
& $1,548.00
$2,988.00
00\5" $7,188.00
o’ $11,988.00
& $4,188.00

CANYANZ!
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Key Features

Web Analytics

Jatter optimize your brand's site with the help of analytics that presants

«il OPTIMAX 3G 4:20 PM
site. Additionally, acquire insights of you

aigns with complete efficiency.

Social Insights

Actively track and monitor your brand's activ

g3 insights on your custen

etworks such as Facebook and Twitter. This include

sentimants as well as an analysis of your compettor/s’ actrates

Organic Audience

Easily gather clear insights of your brand's search engine optimization updates targated

A

to your preferrad search. Moreover

4 " . q’ s @ @ q‘ trands as wel as your brand and non-brand keywords.

you may monitor rank of specific keywor

Charles Riccard

Paid Traffic

Whether your campaign’s goal is for (brand-awareness, sales, increase targeted traffi
etc.) you get to track your advertisement campaigns' statistics corweniantly in just a few
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How Predictive Analytics Is Transforming

eCommerce & CR Optimization

I. Improve Customer Engagement & Increase Revenue

2. Launch Promotions That Are Better Targeted For Your
Customers

3. Optimize Pricing To Maximize Profits

4. Inventory Management — Stay Properly Stocked & Reduce
Overstock

5. Minimize Fraud By Proactively Detecting It
6. Better Customer Service At Lower Costs

. Analyze Data & Make Decisions In Real-Time
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keep In mind that simply having
the platform does not guarantee
success ... accurate predictive
models can be incredibly
difficult to build & can take a lot
of effort but worth your time
and money
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