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Certified Blog & Social Media Entrepreneur Program
http://digitalfilipino.com/bsm

Module 1:

Blog Launch
Copywriting and

Social Media Promotions

Module 3:

Make Money from
Blogging and Social Media
as a Service Provider

Medule 1-3

Module 2:

Professional Blogging
Social Media Marketing &
Advertising as a Business

Partnership with eLearning Edge and Ateneo De Manila University
Platform used: Webinar, EAu20, Facebook, Email, Mobile



|} ecommercebootcamp.digitalfilipino.com

@e-Commerce Home Membership About Events Modules Q ¢ Sgnin MalRegsier)

*#**+* BOOT CAMP

Learn E-Commerce Online! =

Learn how to put up a website, market your products
and services, accept payments online, and make your
customers loyal. We have more than 30 lessons that you
can access for FREE,
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This can be taken by anyone interested whether Janette Toral is a recognized, multi-awarded e- Janette Toral is offering this program to heln fulfill her

http://digitalfilipino.com/ecom
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Modules Archives - DigitalFilipino E-Commerce Boot Camp by Janette Toral
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Search Influencer Boot Camp
Janette Toral

WHNNW
B &
A 4
e-Commerce
T 2 & & & &N

BOOT |
CAMP

koK

Storytelling / visualization to
project stakeholders and
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Introduction to E-=Commerce
Janette Toral
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Understand the Business Pattern

Janette Toral
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E-Commerce Policies
Janette Toral
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Understanding the Customer
Janette Toral

http://digitalfilipino.com/ecom
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Doing E-Commerce Safely
Janette Toral
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Building an E-Commerce Strategy
Janette Toral



Business Model Canvas

Payout fees.

Marketing to advertisers and

—

Key e | Key 4 Value A Customer ) | Customer )
Pareners & Activities i» Proposition P Reladonships ./ Segments L:‘_

Blogger
Bloggers as management. | Professional |One-on-one. Bloggers wantin
content bloggers. to monetize their|
publishers. A.dvertlser blog.

pitches. Honors non-
DigitalFilipin disclosure. Advertisers
o Club Recruitment. wanting

-~ | No contractor exposure in

members as Key 4 | relationshi Channels - Iy | blogs without
advertisers Hesources kg +h P Social "%/ | handling one-on

Coordinator wi network one relationship.

bloggers. e :
Presence in . EYI?'II;E. Clients want to
social No minimum Web - repair online
: ebsite. ;

networking payout . NS reputation.
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oose T€lecommunication cost. i geveme  Commission fee per = .
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~ blog post done. \

Coordinator fee.
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From Blue Ocean to Red Ocean

mMore service providers

mLateral (PR, Advertising,
Technical)

mWithin industry (bloggers, social
media specialists).

mCustomers (who become
bloggers)



Online Lead Generation Network

Membership

Competition Recognition

Event launch

Invite content creators.
Sign agreement

Brief on campaign.

Disseminate lead Announce “round” top

form code. players.

Disseminate * Organize recognition
materials. event.

Monitor entries. * Give recognition
Verify and validate rewards.

leads.

Update leaderboard.

Process concept by Janette Toral.



Lead Generators Blue Ocean

mRaise — Focus on ““conversion’
and lead nurturing.

mCreate — Lead generation
networks / communities.

mReduce — Reliance on “bloggers”
to increase value.

mEliminate — Bizarre perceived
value of online marketing.



+
Lesson learned as an online

entrepreneur

mYour business model will not last
long. Keep reinventing yourself.

mBe consistent.
mDon’t be afraid to experiment.

mTake action on attacks.



Twitter:
@digitalfilipino

Facebook:
/janettectoral
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