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Search engine optimization (SEO) 
is the science/art of increasing 

traffic to a website by helping it 
rank higher in organic (non-paid) 

search results. 



Mobile Look / Paid vs. Organic



Types of search engine results

• Local serp features 
• local carousel (a) 
• Global knowledge 

panel (g) 
• Pack results (j) 
• Near results (m) 
• Google maps + pins 

(y)

• Ads and paid results 
• ads top (c) 
• shopping results 

left (d) 
• ads bottom (r) 
• shopping results 

right (t) 
• ads right (w)

https://moz.com/blog/mega-serp-a-visual-guide-to-google



Types of search engine results

• Knowledge graph 
• list carousel (b) 
• answer box (e) 
• info (u) 
• brand (v) 
• disambiguation box 

(x)

• Vertical search 
• image mega block 

(f) 
• video results (i) 
• image results (n) 
• news results (o) 
• in-depth articles 

(q)

https://moz.com/blog/mega-serp-a-visual-guide-to-google



Types of search engine results

• Miscellaneous 
• site links (h) 
• authorship (k) 
• review mark-up (l) 
• social results (p) 
• related searches 

(s)

https://moz.com/blog/mega-serp-a-visual-guide-to-google



Does “search suggest” affect how you 
search?





SkinPhilosophie.com







SEO Strategy

• Do keyword research 
• Create content around your keywords 
• Optimize content around a primary 

keyword. 
• Promote your content. 
• Earn links to your content.





SEO & Your 
Website



Do keyword research

• Keywords are the words typed in the 
search engines. They are the topics that 
searchers are trying to learn about.



Use Searcher Intent

• Make a list of keywords your buyer 
personas would search for. 

• Expand the list by searching the web for 
alternatives 

• Determine which keywords people are 
using to find your site. 

• Decide which keywords you have the best 
opportunity to rank for.



The Buyer’s Journey

• Categorize keywords by the stages of the 
buyer’s journey. 
– Awareness stage 
• Problem based keywords 

– Consideration stage 
• Solution keywords 

– Decision stage 
• Branded keywords



Mimic the language that your 
buyer personas use.



How to do keyword research?

• Make a list of keywords your buyer 
personas would search for. 

• Expand that list by searching the web for 
alternatives. 
– Type one of your keywords into a search 

engine and see what the results are.



Keyword Research

• keywordtool.io 
• https://www.semrush.com/ 
• similarweb 
• moz kw explorer 
• ubersuggest 
• answer the public

https://www.semrush.com/






Long tail keyword sources

• Google search results 
• Google Analytics 
• Google Webmaster Tools



Create unique, accurate page titles



Useful Description & Web Address



Best Practice

• Be accurate in describing the page 
content. 

• Create unique title tags and description 
for each page. 

• Be brief but descriptive. 
• URLs 
– Use words instead of numbers. 
– Don’t go too deep in your directory structure



Make your site easy to navigate







Prepare 2 site maps



Sitemap for site visitors



Sitemap for search engine



SEO & Your Content

• Quality 
• Research 
• Keywords 
• Freshness 
• Easy to read 
• Optimize your images

• Use proper heading 
tags 

• Use Robots.txt to 
block areas you don’t 
want to be accessed.



Robots.txt – what not to crawl



NoFollow on Comments & Links



NoFollow on Comment Spam



Test if your site is Mobile-Friendly





Speed Test



Diversify your traffic sources



Link strategy

• Link goals 
• rank in search for chosen keywords 

• Strategic approach 
• create articles, slides, videos, infographic 
• encourage students to share and link it from their 

sites. 
• Tactical initiatives 

• outreach to government, bloggers, educational 
institutions 

• Kpi metrics 
• search ranking and traffic generated from it.



DigitalFilipino Flywheel

• Grow domain authority 
• Grow social, email, word of mouth channels 
• Earn direct, search, referral traffic 
• Rank for more competitive e-commerce 

keywords 
• Publish content 
• Push to email and subscribers 
• Promote via social media 
• Earn links and shares



Build Credible Links

• Blogs 
• Social media 
• Google Places, Maps 
• Email / newsletter 
• Related forum



If location specific, create a 
Google+ local listing page.

This will tie your page to a 
specific location, which Google 

will use in its search results.



Create content with input from industry 
thought leaders.

• They’ll share the content, giving you new 
visitors, and a new link. 
– Create a “best of” resources list. 
– Interview an industry thought leader. 
–Write crowdsourced content. 
– Ask an industry thought leader to write the 

forward or give a quote for an ebook.



Building Credible Links
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Exercise

• Create a list of 10 keyphrases – more than 
3 words each. 
– Know your top 3 competitors based on exact 

phrase search --- example ----  “real estate 
for sale in mandaluyong” 

• Do a semrush.com to profile your top 3 
competitors 

• Share your findings.


