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Google	Adwords	Search	Campaign	
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Google	Adwords	Universal	App	Campaign	
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High	Value	Users	

High	Value	User	 Low	Value	User	

●  Regularly	make	in-app	purchase	
●  Purchase	virtual	purchases	through	the	

game		

●  Who	play	the	game	but	do	not	
spend	any	money	

Use	Google	AnalyGcs	to	discover	common	characterisGcs	of	high	or	low	value	user	respecGvely	

●  LocaGon:		Michigan 		
●  app	session 	50	
●  interest 	 	fishing	
●  aMributes 	age	25+	

●  LocaGon:		Michigan 		
●  app	session 	3	
●  interest 	 	cooking	
●  aMributes 	age	65+	

ex. ex. 

You	can	use	this	user	aMributes	to	design	strategies	to	encourage	low	value	user	to	make	purchases	for	the	first	Gme		
or	you	may	focus	adverGsing	solely	on	the	high	value	user	or	both	
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Behavior	Report	Overview	

Use	Behavior	report		
➢  to	see	how	user	engage	with	your	

app	
➢  helps	you	learn	which	behaviors	

are	most	common	for	your	high	
and	low	value	users.	

Each	of	the	Behavior	Reports	contain	
informaGon	about	the	types	of	acGons	a	user	
takes.	This	includes:	
➢  screen	views	
➢  interacGons	within	the	screen	
➢  what	crashes		
➢  excepGons	they	encounter		
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Screen	Tracking		

Screen	tracking	measures:	
-  the	various	screens	visit	
within	your	app	

-  includes:	
-  what	seeing	
-  most	popular	
-  how	long	users	stay	on	each	

screen	and		
-  how	they	navigate	from	one	

screen	to	another	screen	

Screens	are	oVen	used	as	containers	that	
holds	interacGve	content		

Your	app	may	use:	
-  just	one	screen	that	may	pushes	

different	content	into	
-  or	might	have	separate	screens	of	

different	secGon	of	the	app	
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Screen	tracking	may	help	you	in	a	number	of	ways	.	For	example:	
		

	

You	 can	 track	 what	 percentage	 of	 people	 could	 pass	 through		
each	level		
	
if	there	is	a	level	of	massive	dropouts	that	may	indicate	there	is	a	
technical	issue	associate	with	that	level	is	too	hard	

we	 might	 also	 find	 a	 screen	 that	 captures	 users	 aMenGon(the	
highest	percentage)	and	decide	if	it’s	a	candidate	to	host	Ads	
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Event	tracking	lets	you	track	specific	
elements	in	content	within	screens	
that	might	not	otherwise	be	tracked.	

	this	includes:	
  BuMon	clicks	
  Menu	selecGons	
  Mobile	Ad	Clicks	
  Video	Plays	
  Swipes	or	other	gestures	

BuMon	Clicks	

To	track	event	you	must	first	setup	in	your	
tracking	account	and	then	aMached	an	a	
method	call	to	the	parGcular	screen	
element	you	want	to	track	

You	can	include	4	parameters	
within	the	method		
➔  Category	
➔  AcGon	
➔  Level		
➔  Value	

Recommended 
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4	Parameters	within	the	Method	

Category:	Allow	you	organize	the	
events	you	track	into	groups		

1. Category	

Social Shares Videos 

2.	AcGons	

AcGons:	strings	used	to	describe	an	
event.	

Videos 

Play Pause 

3.	Labels	

Labels:		are	opGonal	string	used	
to	further	described	the	elements	
you	are	tracking	

Videos 

Play Pause 

fishing_video.mp4 

Value:	is	a	numerical	variable	that	you	can	
use	to	collect	customizable	values	

“time to load” 

fishing_video.mp4 
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Custom	Dimensions	and	Metric	Tracking 		

Dimensions:	categories	of	data	
with	different	values	

	

Screen	Name	=	Bait	Shop	

Screen	Name	=	Level	3	

Metrics:	numerical	values	that	
count	on	how	many	Gmes	certain	
behavior	occurs	

	

Screen	Views	=	45	

Average	Gme	on	screen	=	3	sec	

Custom	Dimensions	and	
Metrics:	track	data	that	is	unique	in	
your	app.	

		

In	order	to	send	the	data	into	Google	
AnalyGcs	you	have	to	configure	the	secngs	
for	each	dimensions	or	metrics	in	your	
tracking	and	administraGve	secngs	in	your	
account	

Custom	Dimensions	

-  Name	
-  Scope	
-  AcGve	

Custom	Metrics	

-  Name	
-  Type	(integer,	

Gme,	currency	
value)	

-  Minimum/
Maximum	value	
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Enhanced	Ecommerce	Tracking	

E-commerce	report	the	customer’s	online	
shopping	experience	
	
this	will	help	you	understand		

-  performance	and	acGvity	for	individual	
products	or	product	categories	

-  also	show	your	customers’	shopping	and	
purchasing	behaviors	like	how	oVen	they	
add	or	remove	products	from	their	online	
shopping	carts.	

	

Types	of	reports:	
❖ Product	performance	report	
❖ Product	List	Performance	
report	

❖ Shopping	Behavior	and	
Checkout	Behavior	reports
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Enhanced	Ecommerce	Tracking	

Product	Performance	report	
	shows	the	sales	performance	and	

shopping	behavior	related	to	your	products	
	
This	report	offers	mulGple	ways	to	view	the	data	such	
as	

➢  product	name	
➢  SKU	
➢  category	
➢  and	so	on	

Product	list	Performance	report	
	helps	you	understand	how	

❖  	merchandising	blocks	
❖  category	pages,	
❖  search	results,	
❖  drove	product	exposure,	and	
❖  how	oVen	users	clicked	on	specific	products	

			
	

Shopping	Behavior	and	Checkout	Behavior	Report	
	give	you	a	detailed	look	at	how	users	

-  viewed	products,	
-  added	or	removed	from	shopping	carts,	
-  iniGated,		
-  abandoned,	or	completed	transacGons	
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Iden&fying	Roadblocks	to	Revenue	

A	roadblock	could	be	a	design	issue	that	discourages	
users	like:	
➢  complex	registraGon	process	
➢  technical	issue	that	users	experience	on	

parGcular	devices	or	operaGng	system.	
	

You	can	use	the	reports	to		
-  idenGfy	roadblocks	 		
-  more	effecGvely	moneGze	your	users	

											For	example	

You	can	use	Crashes	and	ExcepGons	report	to	
-  to	idenGfy	possible	roadblocks	

crashes	data	automaGcally	send	to	your	reports	
	
ExcepGons	report	such	as	network	failure,	and	empty	search	
result		
	

Can	be	broken	up	into:	
●  App	version	
●  OperaGng	system	
●  Device	brand	
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Recency Report 
Shows how much time 
passed in app session 

Walkthrough 

Re-Engaging	Exis&ng	Users	

The	Loyalty	and	Recency	reports	can	show	user	interest	in	
your	app	base	on	how	frequency	and	recently	user’s	open	the	
app	in	the	given	Gme	frame.	
	

Loyalty	Report		
how	frequently	the	users	
return	to	your	app	
Walkthrough	

How	to	re-engage	those	
audiences	(Stopped	or	
infrequently	?	
	
MarkeGng	Strategy	
❖  Email	MarkeGng	
❖  Push	NoGficaGons	
❖  RemarkeGng	campaigns	
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Re-Engaging	Exis&ng	Users	

RemarkeGng	is	a	powerful	tool	that	lets	you	target	ad	content	
to	users	who	have	already	visited	either	your		
●  website	or		
●  app.	

App	Remarke&ng	lets	you	target	ad	content	to	exisGng	users	
who	you	want	to	engage	again.	

Website		Remarke&ng	generally	target	ads	to	new	users	who	
have	visited	a	website	like	a	promoGonal	page	for	your	apps.	

Web		Remarke&ng	could	target	either	new	or	exisGng	users	with	
special	offers	for	downloading	your	app	

Audiences	Lists	are	collecGons	of	unique	tracking	IDs	that	your	app	
sets	for	the	first	Gme.	

	for	website,	audiences	list	are	collecGons	of	cookies	
from	user’s	browsers	that	visited	your	site	with	GOogle	AnalyGcs	
and	remarkeGng	tracking	code	enabled.	
	Predefined	audiences:	

-  all	users	to	your	website	or	app	
-  users	that	visits	a	specific	page	or	area	of	your	website,	or	

screen	of	your	app	
-  users	who	complete	a	specific	goal	conversion		
-  new	users	that	google	determines	to	be	viable	candidates	

through	machine	learning.	 		
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