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Traffic	Source	Analysis	

Introduc.on	to	Ecommerce	Analysis	
	

When	looking	at	traffic	source	data	we	want	to	know	
informa:on	about	what	happens	in	sessions	ini:ated	by	each	
traffic	source,	like:	
	
• 	Which	traffic	sources	bring	in	the	most	revenue?	
• 	Which	have	the	highest	conversion	rates?	
• 	Which	have	the	lowest	conversion	rates?	
• 	Which	sources	drive	the	highest-value	transac:ons?	
• 	And	which	generate	the	highest	user	engagement?	
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Ac.on	Data	
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Product	Ac.ons	
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Shopping	Behavior	Analysis	
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Checkout	Analysis	

Introduc.on	to	Ecommerce	Analysis	
	

Understanding	Shopping	Behavior	



Two	Important	Concepts	use	to	measure	Customers	Journey:	

•  Conversion	
•  Conversion	ACribu:on	

	

One	of	 the	most	 important	 Idea	of	Digital	Analy:cs	 is	 the	 idea	of	Macro	 and	Micro	

Conversions	
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Micro	Conversions	
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Checkout	Micro	Steps	
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Checkout	Fallouts	
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