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Using	the	Measurement	Plan	-	I	

Ge.ng	good	analy3cs	data	begins	with	designing	a	measurement	plan	that	iden3fies:	
	

• The	company’s	business	objec3ves	
• 	revenue,	newsleBer	signups,	blog	readership	

• 	The	strategies	and	tac3cs	that	support	the	objec3ves	
• 	marke3ng	channels	

• 	The	key	performance	indicators	(KPIs)	to	measure	success	
• 	average	order	value,	cost	per	conversion,	conversion	rate	

• 	Segments	to	beBer	understand	what	drives	success	
• 	channel	performance,	device	performance	

• 	Targets	for	each	KPI	to	understand	if	the	business	is	reaching	its	goals	
• 	ROI,	ROAS	

	



Ecommerce	Setup	–	Step	1	



Ecommerce	Setup	–	Step	2	



Ecommerce	Setup	–	Adding	the	Codes	

hBps://developers.google.com/analy3cs/devguides/collec3on/analy3csjs/ecommerce#overview	



Using	the	Measurement	Plan	-	II	

Blogs 

Business	Objec)ves:	
Help	people	enjoy	the	outdoors	through	
innova3ve	products	and	cul3vate	their	
love	of	the	outdoors.	



Using	the	Measurement	Plan	-	III	

Blogs 

Business	Objec)ve	
	
"Promote	customers'	apprecia3on	of	outdoor	ac3vity	
through	the	acquisi3on	of	camping	and	spor3ng	goods."	
	
Strategy:	Sell	high-quality	camping	and	spor3ng	
equipment	that	helps	customers	be	comfortable	in	the	
outdoors.	
	
	

	



Reporting Vs. Analysis 
A	good	way	to	measure	a	success	of	a	business	is	to	start	with	a	high	level	of	daily	overview	
using	a:	

• Dashboard	
• Custom	Report	

	
	

A	Dashboard	has:		
• 	all	the	KPIs	to	defined	in	the	measurement	
plan	
• 	is	a	good	way	to	monitor	the	daily	health	of	
the	business	

	
It	can	help	you	spot	the	anomalies	need	to	be	
inves3gated	or	corected			
		

A	custom	report	analysis	can:	
• 	segment	your	data	the	way	you	want	it	
to.	
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Repor)ng	vs	Analysis	



Sessions	and	Users	can	be	built	using		
• 	Dimensions	
• 	Metrics	
• 	Session	dates	
• 	User	ac3ons	

Analysis Preparation 

Google	Analy3cs	offers	a	number	of	helpful	default	segments	
	
But	you	can	also	make	your	custom	segments	
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Analysis	Prepara)on	-	I	



Analysis Preparation 

One	of	the	most	important	Google	Analy3cs	
tools	you	can	use	for	in-depth	analysis	is:	

-  segmenta3on	
	
	
	
	 When	applying	segments:	

• 	you	are	essen3ally	filtering	your	data	
in	real	3me	

	
Segmenta3on	lets	you:	

• 	isolate	and	compare	subsets	of	
Analy3cs	data	so	that	you	will	know	
what	is	under-performing	

	
	
	
	

You	can	segment	:	
	
	
	
	
	
User	Session	
	

In	session,	the	data	is	
confined	to	user		behavior	
within	a	single	session.	

You	can	segment	of	users	who:	
	

You	can	segment	sessions	
based	on	their	traffic	source	
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Analysis	Prepara)on	-	II	



Sessions	and	Users	can	be	built	using	
• 	Dimensions	
• 	Metrics	
• 	Session	dates	
• 	User	ac3ons	

Analysis Preparation 

Google	Analy3cs	offers	a	number	of	helpful	default	
segments	
	
But	you	can	also	make	your	custom	segments	
	

You can segment by: 
-  Sequences 
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Analysis	Prepara)on	-	II	
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