


LAST	
  WEEK:	
  

E-­‐Learning	
  Promo4on	
  through	
  
Search	
  Engine	
  Marke4ng	
  	
  

“3	
  Important	
  Parts	
  of	
  your	
  Course	
  Page”	
  





“E-­‐learning	
  Promo4on	
  &	
  	
  
Student	
  Interac4on	
  via	
  Social	
  Media”	
  



E-­‐Learning	
  Promo4ons:	
  

“3	
  Key	
  Factors	
  that	
  Will	
  Lead	
  to	
  Increased	
  
Chance	
  of	
  GeJng	
  Enrollees”	
  



E-­‐Learning	
  Promo4ons:	
  

FACTOR	
  #1:	
  THEY	
  MUST	
  ‘KNOW’	
  YOU	
  

Set-­‐up	
  Facebook	
  
Fanpage	
  and	
  

Group.	
  
	
  

Created	
  a	
  Blog	
  
where	
  I	
  will	
  publish	
  
addi<onal	
  materials	
  

and	
  content	
  



E-­‐Learning	
  Promo4ons:	
  

FACTOR	
  #1:	
  THEY	
  MUST	
  ‘KNOW’	
  YOU	
  

JOIN	
  RELEVANT	
  
GROUPS	
  

WHERE	
  YOUR	
  
TARGET	
  

STUDENTS	
  &	
  
ENROLLEES	
  

ARE	
  LIKELY	
  A	
  
MEMBER	
  



E-­‐Learning	
  Promo4ons:	
  

FACTOR	
  #2:	
  THEY	
  MUST	
  ‘LIKE’	
  YOU	
  

I	
  posted	
  RELEVANT	
  
Informa<on.	
  

	
  
I	
  answered	
  their	
  
Inquiries,	
  even	
  in	
  
private	
  message.	
  

	
  
I	
  created	
  many	
  blog	
  
post	
  that	
  addressed	
  

their	
  concerns.	
  	
  



E-­‐Learning	
  Promo4ons:	
  

FACTOR	
  #3:	
  THEY	
  MUST	
  ‘TRUST’	
  YOU	
  
“People	
  may	
  ‘Like’	
  you,	
  but	
  not	
  necessarily	
  ‘Trust’	
  you”	
  

Give	
  them	
  a	
  Taste	
  of	
  your	
  
t r a i n i n g .	
   A	
   s amp l e	
  
training	
   probably	
   where	
  
you	
   can	
   show	
   them	
   how	
  
you	
   teach	
   and	
   the	
   value	
  
of	
   the	
   informa<on	
   you	
  
are	
  sharing.	
  
	
  



E-­‐Learning	
  Promo4ons:	
  

FACTOR	
  #3:	
  THEY	
  MUST	
  ‘TRUST’	
  YOU	
  

Be	
  REAL!	
  Don’t	
   hide	
   behind	
  
your	
   profiles.	
   Have	
   them	
  
hear	
   your	
   voice,	
   see	
   your	
  
face	
   through	
   live	
   webinar	
  
and	
   recorded	
   videos.	
   They	
  
need	
   to	
   see	
   you	
   as	
   a	
   real	
  
person.	
  	
  



E-­‐Learning	
  Promo4ons:	
  

FACTOR	
  #3:	
  THEY	
  MUST	
  ‘TRUST’	
  YOU	
  

Get	
  other	
  people	
  to	
  
recommend	
  you	
  or	
  endorse	
  
you.	
  Look	
  for	
  influencers	
  in	
  
your	
  target	
  niche.	
  Or	
  take	
  
the	
  slow	
  but	
  sure	
  route	
  of	
  
reaching	
  out	
  to	
  one	
  person	
  
at	
  a	
  <me.	
  Soon	
  the	
  few	
  will	
  
become	
  many.	
  



FINAL	
  TIP	
  
“Use	
  Social	
  Media	
  to	
  Engage	
  and	
  Inform.	
  	
  
To	
  give	
  value	
  and	
  show	
  your	
  competencies.	
  	
  

	
  
If	
  your	
  potenFal	
  	
  students	
  sees	
  that	
  you	
  	
  

“Walk	
  the	
  Talk”,	
  You	
  will	
  soon	
  see	
  them	
  inquiring	
  
more	
  and	
  eventually	
  enroll	
  to	
  your	
  programs”	
  

	
  

Remember:	
  
KNOW	
  	
  	
  –	
  	
  	
  LIKE	
  	
  	
  –	
  	
  	
  TRUST	
  



“E-­‐learning	
  Promo4on	
  &	
  	
  
Student	
  Interac4on	
  via	
  Social	
  Media”	
  



NEXT	
  WEEK’S	
  LESSON…	
  

“E-­‐Learning	
  Communica4on	
  via	
  Email”	
  




