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Digital	
  Marketing	
  Metrics	
  
•  CAC	
  –	
  Cost	
  to	
  Acquire	
  a	
  Customer	
  
•  ROI	
  –	
  Return	
  on	
  Investment	
  
•  CVR	
  -­‐	
  Conversion	
  Rate	
  
•  CPL	
  -­‐	
  Cost	
  per	
  Lead	
  
•  CTR	
  –	
  Click-­‐Through	
  rate	
  
•  CPC	
  –	
  Cost	
  per	
  click	
  



Digital	
  Marketing	
  Metrics	
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Social	
  Media	
  Monitoring	
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Biggest	
  advocates	
  have	
  few	
  
followers.	
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Content	
  trumps	
  visuals	
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Respond	
  in	
  an	
  hour	
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Late	
  night	
  is	
  best	
  time	
  for	
  
retweet	
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Fridays	
  are	
  best	
  day	
  for	
  
engagement	
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Photos	
  drive	
  more	
  
engagement	
  on	
  FB	
  Pages	
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Top	
  TrafCic	
  vs.	
  Time	
  on	
  Site	
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Aim	
  for	
  28,	
  118,	
  385	
  
interaction	
  per	
  post	
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Use	
  Pinterest	
  better	
  
•  Monday	
  -­‐	
  Fitness	
  
•  Tuesday	
  –	
  Technology	
  
•  Wednesday	
  –	
  Inspira>onal	
  quotes	
  
•  Thursday	
  –	
  Fashion	
  
•  Friday	
  –	
  Humor	
  
•  Saturday	
  –	
  Travel	
  
•  Sunday	
  –	
  Food	
  and	
  CraTs	
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Quantify	
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DeCine	
  your	
  percentage	
  of	
  
expectation	
  



Lead	
  Generation	
  Metrics	
  
•  Lead	
  Genera>on	
  team	
  %	
  of	
  Contribu>on	
  to	
  Sales	
  Funnel	
  
(Opportuni>es)	
  	
  

•  Lead	
  Genera>on	
  team	
  %	
  of	
  Contribu>on	
  to	
  Sales	
  Revenue	
  
(Wins)	
  	
  

•  Quan>ty	
  of	
  Sales	
  Qualified	
  Leads	
  (SQL’s)	
  delivered	
  to	
  Sales	
  



Continue	
  the	
  
learning	
  journey!	
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