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Hi!	
  I’m	
  Carlo	
  

Ques5ons	
  (or	
  men5ons):	
  #CarloSpeaks2014	
  









Why	
  Stories?	
  

•  People	
  RESONATE	
  to	
  stories	
  more.	
  
•  FACTS	
  &	
  FIGURES	
  provide	
  an	
  explana9on	
  while	
  STORIES	
  

make	
  people	
  take	
  ac9on.	
  
•  Stories	
  are	
  easier	
  to	
  CREATE	
  and	
  SHARE.	
  





It’s	
  what	
  turns	
  a	
  business	
  from	
  being	
  “just	
  a	
  
commodity”	
  to	
  being	
  an	
  absolute	
  badass.	
  



So	
  how	
  do	
  I	
  start?	
  



Good	
  news:	
  It’s	
  a	
  lot	
  like	
  DATING!	
  
Bad	
  news:	
  It’s	
  a	
  lot	
  like	
  DATING.	
  



STORY	
  TIME!	
  
•  This	
  is	
  Gina	
  
•  She’s	
  strong,	
  she’s	
  
commiGed	
  and	
  she	
  knows	
  
what	
  she	
  wants.	
  	
  

•  She	
  likes	
  pastries	
  –	
  and	
  she	
  
adores	
  making	
  them.	
  

Disclaimers:	
  
•  Of	
  course	
  that’s	
  not	
  her	
  real	
  name.	
  
•  She’s	
  based	
  off	
  of	
  a	
  real	
  person	
  who	
  will	
  probably	
  kill	
  me	
  if	
  she	
  found	
  out	
  I	
  told	
  this	
  story.	
  
•  Nope.	
  S=ll	
  NOT	
  my	
  girlfriend.	
  



She	
  looks	
  an	
  awful	
  lot	
  like	
  Cris9ne	
  Reyes	
  though.	
  



Bro	
  5p	
  #1:	
  Gather	
  Intel	
  
•  What	
  are	
  your	
  compe9tors	
  doing?	
  
•  What	
  kind	
  of	
  language	
  do	
  they	
  speak?	
  
•  Who	
  are	
  the	
  influencers?	
  



•  Do	
  a	
  quick	
  Google	
  search.	
  
•  Find	
  out	
  where	
  your	
  audience	
  hangs	
  out.	
  
•  Put	
  these	
  places	
  in	
  a	
  spreadsheet	
  –	
  
documenta9on	
  is	
  VERY	
  important.	
  



Bro	
  5p	
  #2:	
  Prepare!	
  
•  Op9mize	
  EVERYTHING.	
  



•  Tidy	
  it	
  all	
  up	
  –	
  make	
  sure	
  that	
  Facebook	
  
Pages	
  and	
  Twi]er	
  Profiles	
  are	
  up	
  to	
  snuff	
  

•  Set	
  up	
  a	
  schedule	
  for	
  publishing	
  content.	
  
•  Tools	
  like	
  Hootsuite	
  and	
  Buffer	
  can	
  
automa9cally	
  publish	
  content	
  for	
  you.	
  



Bro	
  Tip	
  #3:	
  Be	
  Audience-­‐oriented	
  
•  Speak	
  their	
  language.	
  
•  CraS	
  a	
  story	
  they	
  will	
  resonate	
  with.	
  
•  Bring	
  them	
  from	
  point	
  A	
  to	
  point	
  B.	
  



•  Don’t	
  just	
  stand	
  there.	
  Say	
  something!	
  
•  Complement.	
  Ask.	
  Listen.	
  



Bro	
  5p	
  #4:	
  Be	
  REAL	
  
•  Be	
  honest.	
  
–  It’s	
  much	
  easier	
  
–  It’s	
  much	
  safer	
  



•  Crowdsource	
  stories.	
  
•  Strongly	
  recommended:	
  Make	
  video	
  content.	
  
•  Always	
  end	
  with	
  a	
  call	
  to	
  ac5on	
  –	
  Like,	
  
Comment,	
  Share,	
  Subsribe,	
  etc.	
  



So	
  what	
  happened?	
  

•  She	
  made	
  me	
  promise	
  to	
  NOT	
  be	
  awkward	
  
anymore	
  and	
  that	
  dates	
  like	
  these	
  are	
  easily	
  
set	
  if	
  you’re	
  yourself.	
  





If	
  you	
  don’t	
  have	
  a	
  story	
  of	
  your	
  own,	
  you’re	
  
just	
  another	
  cog	
  in	
  the	
  machine,	
  bro.	
  



Sources	
  
•  hGp://thestoryoSelling.com/brand-­‐story-­‐services/	
  
•  hGp://www.parkcircus.com/latest/555_liGle_man_big_machine	
  
•  hGps://www.youtube.com/watch?v=m6MIlJYiJUs	
  	
  
•  hGps://www.facebook.com/pages/Cris9ne-­‐Reyes/122010853049	
  	
  
•  hGp://es.revolu9on.wikia.com/wiki/Archivo:919px-­‐Happy-­‐oh-­‐stop-­‐it-­‐you-­‐l.png	
  	
  
•  hGp://www.fresh-­‐thoughts.co.uk/you-­‐complete-­‐me/	
  	
  
•  hGp://www.ecomagina9on.com/straight-­‐from-­‐the-­‐crowd-­‐source	
  	
  


