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Demographic	  Informa-on	  

•  Age	  
•  Gender	  
•  Loca-on	  
•  Civil	  status	  
•  Income	  class	  
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Job	  Level	  /	  Work	  Experience	  

•  Employee,	  Freelancer	  or	  Business	  Owner?	  
•  Employee	  
– Level	  of	  seniority?	  Decision	  maker?	  

•  Freelancer	  
– Full	  -me?	  Other	  sources	  of	  income,	  if	  any?	  

•  Business	  Owner	  
– Role	  in	  business?	  Years	  in	  business?	  
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A	  Day	  in	  the	  Life	  

•  What	  does	  a	  day	  in	  their	  life	  look	  like?	  
•  What	  do	  they	  like	  to	  do	  for	  fun?	  
•  Where	  do	  they	  oXen	  shop	  for	  clothes?	  
•  What	  TV	  shows	  do	  they	  watch?	  
•  What	  gadgets	  do	  they	  own?	  
•  Etc…	  
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Learning	  and	  Informa-on	  

•  Where	  do	  they	  consume	  news	  and	  
informa-on?	  

•  Which	  online	  forums,	  websites	  and	  social	  
networks	  are	  they	  most	  ac-ve	  in?	  

•  Which	  sources	  do	  they	  trust	  the	  most?	  
– Friends?	  Family?	  Colleagues?	  Industry	  experts?	  
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Pain	  Points	  

•  What	  is	  the	  problem	  that	  they	  wanted	  to	  
solve,	  which	  led	  them	  to	  your	  business?	  

•  How	  oXen	  does	  that	  problem	  occur?	  
•  How	  does	  that	  problem	  affect	  their	  day	  to	  day	  
life?	  

•  How	  does	  that	  problem	  make	  them	  feel,	  if	  it	  
remains	  unsolved?	  
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Values	  and	  Goals	  

•  What	  are	  the	  things	  that	  they	  value	  most?	  
•  What	  are	  the	  things	  they	  don’t	  care	  about?	  
•  What	  are	  their	  goals?	  
•  How	  does	  your	  product	  or	  service,	  help	  them	  
in	  achieving	  their	  goals?	  
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Your	  Product	  or	  Service	  

•  How	  did	  they	  discover	  your	  business?	  
•  How	  was	  their	  experience	  as	  a	  customer	  in	  
your	  business?	  

•  What	  are	  their	  objec-ons	  to	  your	  product	  or	  
service?	  
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Ar-cle	  
Wri-ng	  

	  	  

Graphic	  
Design	  

	  	  

Virtual	  
Assistance	  

	  	  

Social	  Media	  
Marke-ng	  
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Final	  Points	  

•  The	  most	  important	  aspects	  of	  buyer	  personas	  
are	  their	  pain	  points,	  values	  and	  goals.	  

•  Qualita-ve	  buyer	  research	  and	  buyer	  
interviews	  are	  cri-cal.	  This	  is	  the	  heart	  of	  
buyer	  persona	  development.	  

•  Buyer	  personas	  that	  are	  made	  up	  based	  on	  
assump-ons	  can	  actually	  misinform	  and	  
misguide.	  	  
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Thank	  you!	  
	  

Follow	  me	  on	  Twi`er	  


