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2005	  



Friendster	  

•  Es?mated	  to	  be	  used	  by	  5	  million	  Internet	  
users.	  

•  39%	  of	  site	  traffic	  is	  in	  the	  Philippines.	  

Garcia,	  M.	  D.	  (2006).	  Social	  Informa-on	  Exchange	  in	  Online	  Social	  Network	  Environment	  (a	  masteral	  thesis	  
submi%ed	  to	  the	  Asian	  Ins?tute	  of	  Journalism	  and	  Communica?on)	  



2006	  



Filipino	  Schoolchildren	  

•  Only	  heavy	  male	  users	  revealed	  more	  
personal	  informa?on	  over	  Friendster.	  Unlike	  
their	  female	  counterparts,	  the	  heavy	  male	  
users	  tried	  to	  project	  a	  desirable	  image	  of	  
themselves	  through	  interes?ng	  write-‐ups	  and	  
photos.	  	  

•  You	  are	  not	  in	  without	  Friendster.	  
•  SNS	  of	  the	  so-‐called	  Jologs.	  

Garcia,	  M.	  D.	  (2006).	  Social	  Informa-on	  Exchange	  in	  Online	  Social	  Network	  Environment	  (a	  masteral	  thesis	  
submi%ed	  to	  the	  Asian	  Ins?tute	  of	  Journalism	  and	  Communica?on)	  



Groovenet.ph	  

•  Home	  of	  “There”	  virtual	  world.	  

h%p://philippineinternetreview.blogspot.com/
2008/03/localized-‐content-‐is-‐key-‐to-‐
virtual.html	  



2007	  



Young	  Filipino	  Internet	  User	  Study	  
•  38%	  of	  respondents	  cited	  that	  research	  is	  s?ll	  the	  
primary	  reason	  why	  they	  go	  online.	  For	  the	  first	  
?me	  in	  7	  years	  of	  survey	  ac?vi?es	  by	  
DigitalFilipino.com,	  we’ve	  seen	  social	  networking	  
and	  gaming	  as	  2nd	  and	  3rd	  reasons	  that	  
mo?vates	  young	  Internet	  users	  to	  go	  online.	  

•  375	  Internet	  users	  from	  Metro	  Manila	  and	  
nearby	  provinces	  were	  randomly	  surveyed,	  face-‐
to-‐face,	  from	  March	  to	  June	  2007	  to	  come	  up	  
with	  this	  report.	  89%	  of	  respondents	  are	  below	  
25	  years	  old	  and	  mostly	  found	  in	  Internet	  cafes.	  

h%p://digitalfilipino.com/young-‐filipino-‐
internet-‐user-‐report-‐2007/	  



2008	  



Social	  media	  info	  

•  Friendster.com	  sends	  30	  million	  user-‐
requested	  /	  user-‐related	  e-‐mails	  everyday.	  

•  Filipinos	  are	  top	  Mul?ply	  users	  (300	  million	  
page	  views	  a	  month)	  
– Mostly	  female	  
– 18	  to	  25	  years	  old.	  
– Mul?ply	  partnered	  with	  ABS-‐CBN	  Interac?ve.	  

h%p://jane%etoral.tumblr.com/post/
35446151/friendster-‐com-‐sends-‐30-‐million-‐
user-‐requested	  

h%p://www.abs-‐cbnnews.com/na?on/
06/19/08/filipinos-‐are-‐top-‐mul?ply-‐users	  



Top	  15	  countries	  accessing	  Friendster	  	  
•  Philippines	  
•  Indonesia	  
•  Malaysia	  
•  the	  United	  States	  
•  Singapore	  
•  Canada	  
•  India	  
•  Australia	  
•  United	  Kingdom	  
•  Japan	  
•  United	  Arab	  Emirates	  
•  China	  
•  Taiwan	  
•  Korea	  



Groovenet.ph	  

•  Home	  of	  “There”	  virtual	  world.	  
•  100,000	  users	  

h%p://philippineinternetreview.blogspot.com/
2008/03/localized-‐content-‐is-‐key-‐to-‐
virtual.html	  



Internet	  Users	  









Issues	  

•  Google	  powered	  ads	  showing	  inappropriate	  
ads	  (such	  as	  those	  promo?ng	  Filipino	  women	  
for	  da?ng)	  caused	  prominent	  users	  such	  as	  
Happy	  Slip	  who	  leh	  MySpace	  and	  Friendster.	  	  

•  Fake	  account	  of	  CIDG	  chief	  Avelino	  Razon	  
sparked	  a%en?on	  and	  inves?ga?on	  was	  
requested	  for	  possible	  iden?ty	  theh.	  

h%p://technology.inquirer.net/infotech/
infotech/view/20080613-‐142434/Happy-‐Slip-‐
unhappy-‐with-‐inappropriate-‐ads-‐on-‐Friendster	  

h%p://newsinfo.inquirer.net/breakingnews/
infotech/view/20080117-‐113057/Razon-‐not-‐
amused-‐by-‐Friendster-‐account	  



2009	  



Social	  Media	  Facts	  

•  Facebook	  users	  at	  5.7	  million	  
•  Friendster	  users	  in	  the	  Phlippines	  at	  40	  to	  47	  
million.	  

•  Twi%er	  users	  at	  850,000	  

h%p://www.philstar.com/business/508803/
internet-‐turns-‐40	  

h%p://www.nickburcher.com/2009/09/
facebook-‐usage-‐sta?s?cs-‐sep-‐09-‐huge.html	  

h%p://blog.sysomos.com/2010/01/22/the-‐top-‐
twi%er-‐countries-‐and-‐ci?es-‐part-‐2/	  



Friendster	  

•  Friendster’s	  2009	  core	  strength	  in	  
having	  the	  biggest	  unique	  monthly	  
users	  in	  Asia	  has	  been	  eroded	  by	  
Facebook’s	  surge	  in	  the	  region,	  
including	  the	  PH.	  

	  
	  

h%ps://vimeo.com/18148674	  



Friendster	  

•  At	  the	  Social	  Networking	  and	  EBusiness	  
Conference	  Phils,	  held	  in	  Manila	  recently,	  Ian	  
Stewart,	  now	  Asian	  Head	  of	  Friendster	  and	  
previously	  at	  MTV,	  said	  that	  according	  to	  a	  
survey	  done	  for	  MTV,	  the	  number	  of	  close	  
friends	  young	  people	  have	  is	  13,	  with	  50	  
offline	  acquaintances	  and	  44	  online.	  	  

h%p://deswalsh.com/2009/05/19/
social-‐network-‐friending-‐and-‐
following/	  

h%p://philippineinternetreview.blogspot.com/
2010/01/friendster-‐focuses-‐on-‐youth-‐
security.html	  



Case	  Study:	  Pinoy	  Friendster	  Day	  
•  Objective:	  To	  set	  the	  world	  

record	  for	  the	  world’s	  largest	  
and	  most	  well	  attended	  eyeball.	  	  

	  
•  Target	  market:	  Young	  adults,	  

18-‐24	  years-‐old.	  
	  
•  Components:	  

–  Online	  Official	  Profile	  –	  users	  
downloaded	  the	  online	  invite	  via	  
this	  Official	  Profile.	  

–  Event	  at	  the	  SM	  Mall	  of	  Asia.	  
	  

•  Results:	  
–  Over	  40,000	  invite	  downloads!	  
–  Over	  50,000	  fans!	  
–  Over	  7,000	  attendees	  at	  the	  

event!	  

h%ps://vimeo.com/18148674	  



Notes	  on	  Pinoy	  Friendster	  Day	  
•  The	  success	  of	  Pinoy	  Friendster	  Day	  inspired	  several	  event	  

spin-‐offs:	  
–  Pinoy	  Friendster	  Day	  Cebu:	  2,000	  attendees	  
	  
–  Friendster	  Bar	  Tours	  2010	  

•  Friendster	  toured	  Metro	  Manila	  and	  Cebu	  with	  The	  Bloomfields,	  
Paraluman	  and	  other	  bands	  

•  40	  bars	  in	  Metro	  Manila	  
•  500-‐700	  hits	  per	  bar	  
	  

–  Friendster	  Bar	  Raids	  	  
•  Friendster	  Promo	  Girls	  invaded	  hot	  spots	  in	  Metro	  Manila	  and	  Cebu	  
•  80	  bars	  
•  500-‐600	  hits	  per	  bar	  

h%ps://vimeo.com/18148674	  



Case	  Study:	  The	  Charice	  Pempengco	  
Concert	  

•  Objective:	  Promote	  Charice	  
Pempengco’s	  first	  major	  
concert	  in	  the	  Philippines.	  

	  
•  Duration	  of	  the	  campaign:	  2	  

weeks	  
	  
Results:	  

•  Number	  of	  fans	  in	  2	  weeks:	  
11,	  258	  ++	  

	  
•  Number	  of	  attendees	  during	  

the	  concert:	  8,500	  pax	  (vs.	  
8,000	  capacity)	  

	  
•  Number	  of	  attendees	  in	  her	  

concert	  attributable	  to	  
Friendster:	  7,000	  pax	  

h%ps://vimeo.com/18148674	  



Catching	  crime	  suspects	  through	  social	  
media	  

•  Ruby	  Jade	  Ruba	  (nursing	  student	  slain	  Cebu.	  
Killers	  tracked	  via	  Friendster.com)	  

•  Killer	  of	  2	  GRO	  arrested	  (suspect	  tracked	  via	  
Friendster)	  

h%p://web.archive.org/web/20090212001504/h%p://www.mb.com.ph/
issues/2008/03/11/PROV20080311119134.html	  

h%p://web.archive.org/web/20080929075156/h%p://www.mb.com.ph/
issues/2007/01/16/MTNN2007011684762.html	  



Celebrity	  fights	  on	  social	  media	  

•  Ynez	  Veneracion	  and	  Mon	  Confiado	  vs.	  Juliana	  
Palermo	  

h%p://web.archive.org/web/
20090212002039/h%p://www.mb.com.ph/
issues/2007/06/03/SPRT2007060395116.html	  



2010	  



Social	  Media	  Info	  

•  Philippines	  was	  6th	  top	  Twi%er	  user.	  (14.8%	  
reach)	  

h%p://www.abs-‐cbnnews.com/lifestyle/
08/13/10/philippines-‐6th-‐top-‐user-‐twi%er	  

h%p://www.comscore.com/Insights/
Press_Releases/2010/8/
Indonesia_Brazil_and_Venezuela_Lead_Global
_Surge_in_Twi%er_Usage	  



Friendster	  won	  DigitalFilpino	  Web	  Awards	  –	  November	  2010	  



84%	  

Pinoys	  sBll	  prefer	  Friendster	  but	  also	  
use	  Facebook	  

h%ps://vimeo.com/18148674	  



Friendster	  in	  2010	  

•  Friendster	  lord	  it	  over	  the	  15-‐29	  year	  old	  
audience,	  especially	  in	  the	  provinces,	  
conveniently	  called	  the	  “jejemon”market.	  	  

h%ps://vimeo.com/18148674	  



Online	  to	  Offline	  Case	  Study:	  Ako	  
Mismo	  Campaign	  

•  Ako	  Mismo,	  DDB	  Philippines’	  anti-‐
apathy	  advocacy	  was	  launched	  
online	  on	  Friendster.	  

	  
•  The	  campaign	  served	  to	  announce	  

their	  June	  12	  event	  at	  the	  Fort	  
Bonifacio	  Open	  Field.	  

	  
•  Target	  market:	  Young	  adults,	  18-‐24	  

years-‐old.	  
	  
Results:	  
	  
•  Attendance:	  25,000	  people!	  
	  
•  The	  second	  leg	  of	  the	  Ako	  Mismo	  

Campaign	  was	  	  given	  exclusively	  to	  
Friendster!	  

	  	  	  	  	  	  	  

h%ps://vimeo.com/18148674	  



Case	  Study:	  	  
Sen.	  Bongbong	  Marcos	  

• 	  Objective:	  To	  push	  then	  	  
	  	  Senatoriable	  Bongbong	  
	  	  Marcos	  from	  the	  surveys’	  	  
	  	  10th	  to	  7th	  place.	  	  

• Target	  market:	  All	  users,	  18-‐	  
	  	  up	  years-‐old.	  

• Components:	  Online	  Official	  	  
	  	  Profile,	  	  5	  various	  ads	  	  
	  	  including	  one	  that	  points	  to	  a	  	  
	  	  gaming	  site,	  Campus	  Tours,	  	  
	  	  Bar	  Raids,	  and	  Bar	  Tour	  (in	  	  
	  	  Manila	  and	  Cebu)	  

• Results:	  Sen.	  Bongbong	  	  
	  Marcos	  landed	  in	  7th	  place	  in	  	  
	  the	  2010	  elections	  

h%ps://vimeo.com/18148674	  



2011	  



h%p://www.slideshare.net/wearesocialsg/we-‐are-‐socials-‐guide-‐to-‐social-‐digital-‐and-‐mobile-‐in-‐
the-‐philippines-‐dec-‐2011	  



h%p://www.slideshare.net/wearesocialsg/we-‐are-‐socials-‐guide-‐to-‐social-‐digital-‐and-‐mobile-‐in-‐
the-‐philippines-‐dec-‐2011	  



WeAreSocial	  PH	  Facts	  

•  87%	  stream	  or	  download	  online	  video.	  
•  47%	  watch	  TV	  or	  content	  over	  the	  Internet.	  
•  95%	  visit	  social	  media	  sites.	  
•  51%	  have	  ac?ve	  YouTube	  profiles.	  
•  95%	  use	  photo	  sharing	  sites.	  
•  68%	  listen	  to	  music	  online.	  
•  65%	  have	  interacted	  with	  a	  brand	  via	  social	  
media.	  

•  73%	  shared	  thoughts	  on	  a	  brand	  via	  social	  media.	  

h%p://www.slideshare.net/wearesocialsg/we-‐are-‐socials-‐guide-‐to-‐social-‐digital-‐and-‐mobile-‐in-‐
the-‐philippines-‐dec-‐2011	  



h%p://www.slideshare.net/wearesocialsg/we-‐are-‐socials-‐guide-‐to-‐social-‐digital-‐and-‐mobile-‐in-‐
the-‐philippines-‐dec-‐2011	  



h%p://www.slideshare.net/wearesocialsg/we-‐
are-‐socials-‐guide-‐to-‐social-‐digital-‐and-‐mobile-‐
in-‐the-‐philippines-‐dec-‐2011	  



Facts	  

•  Twi%er	  users	  –	  4,016,345	  
•  LinkedIn	  –	  473,978	  
•  Foursquare	  –	  45,000	  
•  Companies	  spent	  an	  es?mated	  P2.1	  billion	  last	  
year	  for	  online	  marke?ng.	  

h%p://ijustdid.org/2012/07/social-‐media-‐
marke?ng-‐in-‐philippines/	  



Friendster	  in	  2011	  

•  Friendster	  Music,	  Games,	  Wifi,	  iCafe	  
•  MOL	  Points	  /	  Cards	  
•  Target	  market:	  29	  and	  below	  

h%ps://vimeo.com/18148674	  



h%p://thenextweb.com/asia/2011/11/03/
southeast-‐asias-‐mobile-‐internet-‐revolu?on-‐is-‐
on-‐track-‐according-‐to-‐new-‐report/nielsen/	  



h%p://www.marke?ngprofs.com/charts/
2011/5212/facebook-‐growth-‐outpacing-‐other-‐
social-‐media	  



h%p://www.comscoredatamine.com/2011/06/
the-‐philippines-‐spends-‐highest-‐share-‐of-‐?me-‐
on-‐social-‐networking-‐across-‐markets/	  



h%p://wearesocial.net/blog/2012/01/social-‐
digital-‐mobile-‐philippines/	  



h%p://www.techinasia.com/
social-‐media-‐in-‐asia/	  



2012	  





h%p://edi?on.cnn.com/SPECIALS/asia/eye-‐on-‐the-‐philippines-‐infographic	  



h%p://www.bbc.co.uk/news/world-‐
asia-‐17054056	  



h%p://www.gethooked360.com/young-‐adults-‐
dominate-‐facebook-‐in-‐the-‐philippines/	  



Social	  Media	  Facts	  

•  Facebook	  –	  28,	  259,940	  PH	  users	  

h%p://ijustdid.org/2012/07/social-‐media-‐
marke?ng-‐in-‐philippines/	  



Social	  Media	  Facts	  

•  Top	  5	  brands	  on	  Facebook	  
– Nescafe	  Philippines	  –	  1,636,615	  
– Smart	  Communica?ons	  –	  1,232,995	  
– Starbucks	  Philippines	  –	  1,159,903	  
– Hair	  Experts	  –	  1,095652	  
– Kit	  Kat	  Philippines	  –	  779,968	  

h%p://ijustdid.org/2012/07/social-‐media-‐
marke?ng-‐in-‐philippines/	  



Social	  Media	  Facts	  

•  Top	  10	  Media	  Facebook	  Pages	  
– Abs-‐CBN	  –	  2,427,108	  
– MYX	  Philippines	  –	  1,917,193	  
– Definitely	  Filipino	  –	  1,601,276	  
–  TV5	  –	  1,252,358	  
–  FHM	  Philippines	  –	  885,694	  
– GMA	  News	  –	  458,113	  
–  Candy	  Magazine	  –	  395,232	  
–  Cosmopolitan	  Philippines	  –	  163,239	  
–  Photoworld	  Manila	  –	  163,182	  

h%p://ijustdid.org/2012/07/social-‐media-‐
marke?ng-‐in-‐philippines/	  



h%p://www.pinoysocialmedia.com/2012/06/
infographic-‐facebook-‐usage-‐in.html	  



h%p://irevolu?on.net/2012/12/06/digital-‐
disaster-‐response-‐typhoon/	  

h%p://irevolu?on.net/2012/12/08/digital-‐
response-‐typhoon-‐pablo/	  



2013	  



Social	  Media	  Facts	  

•  Mul?ply.com	  shut	  down	  last	  May	  6,	  2013.	  

h%p://www.abs-‐cbnnews.com/business/
04/26/13/mul?plycom-‐close-‐may-‐6	  





h%p://www.socialbakers.com/reports/regional/december-‐2013-‐social-‐marke?ng-‐report-‐
philippines-‐regional	  



h%p://www.socialbakers.com/reports/regional/december-‐2013-‐social-‐marke?ng-‐report-‐
philippines-‐regional	  



h%p://www.socialbakers.com/reports/regional/december-‐2013-‐social-‐marke?ng-‐report-‐
philippines-‐regional	  



h%p://www.techinasia.com/5-‐ways-‐social-‐
media-‐powerful-‐tool-‐philippines-‐2013/	  

h%p://www.techinasia.com/philippines-‐selfies-‐
protest-‐train-‐fare-‐hikes/	  



2014	  



h%p://www.gethooked360.com/facebook-‐
reaches-‐30-‐million-‐users-‐in-‐the-‐philippines/	  



Social, Digital, Mobile in the Philippines 

h%p://www.slideshare.net/wearesocialsg/social-‐digital-‐mobile-‐in-‐apac	  



Source: wearesocialsg 

Social Indicators and Social Media Use in the PH 

h%p://www.slideshare.net/wearesocialsg/social-‐digital-‐mobile-‐in-‐apac	  



h%p://www.socialbakers.com/
reports/regional/march-‐2014-‐
social-‐marke?ng-‐report-‐
philippines-‐regional	  


