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What’s	
  your	
  	
  
Real	
  Inten.on	
  and	
  Purpose?	
  



Inten.on	
  and	
  Purpose	
  

•  Rank	
  a	
  site	
  
•  Generate	
  sales	
  
•  Recovery	
  
– Google	
  penalty	
  
– Social	
  media	
  crisis	
  



Checklist	
  in	
  crea.ng	
  a	
  search	
  
engine	
  marke.ng	
  plan	
  



Marke.ng	
  content	
  across	
  customer	
  
lifecycle	
  

1. Contact	
  
2. Connec.on	
  
3. Conversa.on	
  
4. Considera.on	
  
5. Consump.on	
  
6. Community	
  

Reference:	
  	
  
h4p://www.marke.ngprofs.com/ar.cles/
2013/10245/managing-­‐marke.ng-­‐content-­‐
across-­‐the-­‐customer-­‐lifecycle	
  



h4p://www.quicksprout.com/2014/03/28/5-­‐seo-­‐techniques-­‐you-­‐should-­‐stop-­‐using-­‐
immediately/	
  



h4p://blog.hubspot.com/marke.ng/beginner-­‐
inbound-­‐lead-­‐genera.on-­‐guide-­‐ht	
  





h4p://pinterest.com/pin/93871973455399191/	
  









Onsite	
  factors	
  
•  Develop	
  content	
  structure	
  
– Great	
  headline	
  
–  Inter-­‐linking	
  within	
  the	
  site.	
  
–  Call	
  to	
  ac.on	
  
–  List	
  post	
  to	
  individual	
  post	
  
– Mind	
  your	
  keywords	
  

•  Know	
  your	
  audience	
  and	
  how	
  they	
  will	
  search	
  
•  Mobile	
  responsive	
  design	
  
•  Target	
  3	
  seconds	
  load	
  .me	
  
•  Author	
  a4ribu.on	
  





Social	
  media	
  will	
  back-­‐up	
  
your	
  search	
  engine	
  ranking.	
  
(especially	
  when	
  your	
  site	
  is	
  
down	
  and	
  your	
  social	
  media	
  
channel	
  has	
  complimentary	
  
content.)	
  



h4p://blog.hubspot.com/marke.ng/beginner-­‐
inbound-­‐lead-­‐genera.on-­‐guide-­‐ht	
  



h4p://searchengineland.com/content-­‐seo-­‐catch-­‐22-­‐3-­‐steps-­‐create-­‐perfect-­‐win-­‐win-­‐187099	
  

Content	
  





Links	
  

•  Geang	
  links	
  through	
  your	
  content	
  asset.	
  



Social	
  

•  Automate	
  sharing.	
  















NO	
  TO	
  

•  Spammy	
  guest	
  blogging	
  
•  Op.mized	
  anchor	
  text	
  (assigning	
  keyword	
  to	
  
be	
  linked	
  to	
  your	
  site)	
  

•  Quan.ty	
  over	
  quality	
  of	
  links	
  
•  Keyword	
  stuffing	
  
•  Focusing	
  on	
  links	
  instead	
  of	
  content	
  

h4p://www.quicksprout.com/2014/03/28/5-­‐seo-­‐techniques-­‐you-­‐should-­‐stop-­‐using-­‐
immediately/	
  



Seang	
  Targets	
  

Make	
  it	
  event	
  based.	
  



Seang	
  Schedule	
  

Set	
  target	
  date	
  and	
  work	
  backwards.	
  



Twi$er:	
  
@digitalfilipino	
  
	
  
Facebook:	
  digitalfilipino	
  


