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What's your
Real Intention and Purpose?



Marketing content across customer
lifecycle

1. Contact ‘
2. Connection Ve
3. Conversation \’\

> |
4. Consideration ‘ > /
5. Consumption i ’/\

6. Community

—

Reference:
http://www.marketingprofs.com/articles/
2013/10245/managing-marketing-content-
across-the-customer-lifecycle



Google Analytics

Start analyzing your site's traffic in 3 steps

o Sign up for Google Analytics Q Add tracking code 0 Learn about your audience

o
&

All we need is some basic info about what You'll get a tracking code to paste onto your In a few hours you'll be able to start seeing
site you'd like to monitor. pages so Google knows when your site is data about your site.
visited.




z Google Analytics

l Find reports & more
i Dashboards

&y Shortcuts

Intelligence Events

@ Rea-Time

Overview

Traffic Sources
Content
Events

Conversions

]

%’

Reverse Goal Path

Home Reporting Customization Admin

digitalfilipino@gmall.com
digitalfilipino.com - hitp://digit... ¥
digitalfilipino.com

Overview Create Shortcut BETA
Pageviews
Right now Per minute Per second
3 15
active visitors on site z — ’,
«26 min 21 min “16 min 11 min 4 min r'.’r 40 sec 45 soc 30 sec A5 se
Top Referrals: Top Active Pages:
Source Active Visitors + Active Page Active Visitors
There is no data for this view. 1. | infi digita gitalfilipino.com 2 100.00%
Top Social Traffic: Top L ti
Source Active Visitors J
1. Facebook 1
Top Keywords:
Keyword Active Visitors +

There is no data for this view.



"‘ Google Analytics

Find reports & more

i Dashboards

Traffic Sources
Content

» Interests

» Custom
Visitors Flow

digitalfilipino@gmail.com
Home Reporting Customization Admin digitalfilipino.com - hitp://digit... ¥

digitaifilipino.com

Audience Overview Mar 8, 2014-Apr 7, 201« |

Emall Export - Add to Dashboard Shortcut

All Visits
v 100.00%

|| ——e e—e —e

Overview

Visits + V5. Select a metric Hourly Day Week Month
® Visits

0

250

Mar 15 Mar 22 Mar 28
W New Visitor W Retuming Visitor

Visits Unique Visitors Pageviews Pages / Visit Avg. Visit Duration Bounce Rate

8,209 6,263 16,100 1.96 00:02:37 73.01%

TN e | TN TN | MYy | ANy

% New Visits

72.07%
Demographics L Visits % Visits
Language ’ 1. enus 7,220 I 87.95%
Country / Territory 2.1 232 | 2.83%
Gty 3. engd 195 | 2.38%

System 4. enph 184 | 2.24%




A" Google Analytics

Find reports & more
I Dashboards

- Shortcuts

' Intelligence Events

© Real-Time
i Audience

Overview
Channels
Al Traffic
All Referrals
Campaigns
» Keywords
Cost Analysis BETA
» AdWords
» Social

[£] Benavior

K Conversions

Home Reporting Customization Admin

Acquisition Overview

Emall Export ~ Shortcut

All Visits
v 100.00%
Top Channels - Edit Channel Grouping
Acquisition Behavior Co
Visits + % New Visits New Visits Bounce Rate Pages / Visit Avg. Visit Trai
Duration
8,209 72.07% 5916 73.01% 1.96 00:02:37
Orgaric Search s e I
e [ wor
Socia 1o s
Retera = il coro
Email a |

cors |

To see all 5 Channels click here.

® 2014 Google | Analytics Home | Terms of Service | Privacy Policy | Contact us | Send Feedback



"‘ Google Analytics

Find reports & more

33 Dashboards

Shortcuts

H

Intelligence Events

Real-Time

%Z-O-o

¢
{
:

Overview
Channels

All Traffic

All Referrals
Campaigns

» Keywords

Cost Analysis BETA

» AdWords
» Social

» Search 1
grhse
[} Benavior

K Conversions

Home Reporting Customization Admin

Referral Traffic

Customize Emall Export~ Addto Dashboard Shortcut

All Visits
v J 24.70%

Explorer

Summary Site Usage Goal Set 1 Goal Set 2 Ecommerce

Visits ~ |VS- Select a metric

® Visits
120

Mar 15

Primary Dmension: Source Landing Page Other -

Secondary dimension ~ | Sort Type: = Default -

Acquisition

Source
Visits +
2,028
% of Total: 24.70%
(8,209)
1. facebook.com 710(35.01%)
2. m.facebook.com 606(29.88%)
3. digitalfilipino.com 74(3.65%)
4. semalt.com 66(3.25%)

% New Visits

63.12%

Site Avg: 72.07%
(-12.42%)

58.20%
59.57%
25.68%

100.00%

New Visits

1,280

% of Total: 21.64%
(5.916)
399(31.17%)
361(28.20%)
19(1.48%)

66(5.16%)

Mar 22

Behavior

Bounce Rate

73.67%
Site Avg: 73.01%
(0.91%)

70.00%
83.50%
31.08%

100.00%

Pages / Visit

1.97

Site Avg: 1.96
(0.37%)

223
1.38
3.85

1.00

Mar 28

Avg. Visit Duration

00:02:28

Site Avg: 00:02:37
(-5.72%)

00:02:57

00:01:17

00:08:25

00:00:00



W¥% Google Analytics Home  Reporting  Customization  Admin

| Find reports & more Organic Search Traffic
Customize Emall Export~ Add to Dashboard Shortcut
i Dashboards
All Visits
A4 \J 52.93%
&y Shortcuts
Explorer
’ Intelligence Events Summary Site Usage Goal Set 1 Goal Set 2 Ecommerce
its - | VS. }
o Time Visits Select a metric
® Visits
i Audience 300
=
Overview
Channels
All Traffic Mar1s Mar 22 Mar 26
All Referrals
C . Primary Dmension: Keyword Source Landing Page Other -
<K 4 Secondary dimension ~ | Sort Type: | Default -
e Acquisition Behavior
Organic Keyword
Cost Analysis BETA Visits 4 % New Visits New Visits Bounce Rate Pages / Visit LT B
» AdWords
) 4,345 76.52% 3,325 73.99% 1.83 00:02:30
» Social % of Total: 52.93% Site Avg: 72.07% % of Total: 56.20% Site Avg: 73.01% Site Avg: 1.96 Site Avg: 00:02:37
, (8,209) (6.19%) (5.916) (1.35%) (-6.94%) (4.14%)
’ r g
Lo (1| 1. {(not provided) 3,835(88.26%) 76.95% 2,951(88.75%) 73.79% 1.83 00:02:35
E Behavior [l | 2. e<commerce in the philippines 27(0.62%) 25.93% 7(0.21%) 77.78% 1.48 00:00:57
[ 3. {(notset) 11(0.25%) 81.82% 9(0.27%) 81.82% 1.18 00:00:26
[* Comversioms 0| 4. nitp:/digitaifiipino.com/ 11(0.25%) £3.64% 7(0.21%) 36.38% 8.91 00:08:15



V) Google Analytics

I Find reports & more
i Dashboards

- Shortcuts

’ Intelligence Events
© Rea-Time

imy Audience

Home Reporting Customization Admin

Overview

Emall Export ~ Add to Dashboard Shortcut

All Visits
v 100.00%

digitalfilipino@gmall.ct
digitalfilipino.com - hitp://digi
digitalfilipino. c:

Mar 8, 2014-Apr 7,

Overview
Pageviews - V5. Select a metric Hourly ' Day Week
® Pageviews
1,000
00
Mar 15 Mar 22 Mar 28
Pageviews Unique Pageviews Avg. Time on Page Bounce Rate % Exit
16,100 12,372 00:02:43 73.01% 50.99%
NN NA— NN e | TN —— e NN
Site Content Page Pageviews % Pageviews
Page » 1. digitalfilipino.comV/digitalfilipino.com & 1,650 [ 10.30%
Page Title 2. digitalfi y pr t t-rep 1-10175/digitalfilipino.com & 1188 ] 7.24%
Site Search infi digitalfilipino.com/: 7 Head-g jonshi 9 real-astat &
3. fiigino.com o 053 | 5.92%
Search Term
4. digitalfi com/aifec_t J -boot-camp-wordpr gitalfi com?i _id= & 892 | 5.54%
Events : : 2
Event Cat 5. digitalfilipino. g-pay digitalfilipino.com 633 | 3.93%
6. digitalfilipino.. of. the 2013/digitalfilipino.com & 448 | 2.77%
7. digitalfilipino.com/winners-digitalfilipino-web-awards-2014/digitalfilipino.com & 429 | 2.66%
= = E— ————= 8. digitalfilipino.. /digitalfilipino.com & 426 | 2.65%
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A

Dashboard

Traffic from Search

Keyword Rankings

On-Page Optimization

wl Diagnostics

Social

Links

Brand & Mentions

Search Overview |-

Export PDF

Time

Weekly (Mar 30 - Apr 5, 2014) =

Traffic from Organic Search

[EN

Research Tools
Open Site Explorer
Fresh Web Explorer

Rank Tracker

Organic

2,000

1,500

1,000

500

Search History Organic Search Breakdown by Engine

57%

of site traffic came from

organic search
728 of 1,269 total
site visits
Mar 10 Mar 24 Apr |
Keywords v12% 710 google ¥ 13% M 8 bing ¥ 125%

Non-Branded Keywords - 6 yaho 4 other v 200%
om (not pr c.armns
Mentions of All Brand Queries /pr5
Feed Authority
Page Title/URL v
[BOT] PDEA airs concern over online purchase of illegal drugs 79
http://drugpolicycentral.com/bot/article/abs-cbnnews10058.htm
Startup aims to poach workers at tech bus stops - Yahoo News Philippines 58
https://ph.news.yahoo.com/startup-aims-poach-workers-tech-212440561.html
Factory Unlocked Apple iPhone 4 16GB Black 6 0 1 i0S 5 OMP Clean IMEI w Box... 67
http://www.ebay.com/itm/FACTORY-UNLOCKED-APPLE-IPHONE-4-16GB-B...
Awesome Factory Unlocked Apple iPhone 4 8GB Black 7 0 4 iOS Clean IMEI Mtin... 67
http://www.ebay.com/itm/AWESOME-FACTORY-UNLOCKED-APPLE-IPHON...
Top Casino Companies To Own For 2014 48
http://www.topstocks2015.com/top-casino-companies-to-own-for-2014-2.htmil
Innovative and Memorable Designs — Creating A Lasting Impression | Smashing ... 50
http://www.smashingmagazine.com/2012/08/14/creating-lasting-impression/
Dove #realbeauty gains 66M impressions in two hours | Inquirer Lifestyle 72
http://lifestyle.inquirer.net/156260/dove-realbeauty-gains-66m-impressions-in...
Apart From This There Are Few Other Organizations That Are Not Satisfied By Th... 52
http://morantmal.wordpress.com/2014/04/05/apart-from-this-there-are-few-o...
The Linden Suites Ortigas: Where to Stay in Manila (Splurge Option) | The Poor Tr... 66
http://www.thepoortraveler.net/2014/04/linden-suites-review-manila-hotels/
India's losing 70% incremental voice & call centre business to Philippines: Study 68
http://www.allvoices.com/contributed-news/16829049-indias-losing-70-incre...
Mission Accomplished | RichardDetrich.com 41
http://richarddetrich.com/2014/04/05/mission-accomplished/
Hot Casino Stocks To Invest In 2014 48

nbbons /. Im AL A bt 471

LA E o b oo

VISITS from organic

search

View History »

KEYWORDS that sent

organic search visits

View History =

URLS that received
organic search visits

View History »
Query ~ Links to Date Found ~
e-commerce
philippines 2014-04-06
e-commerce
philippines 2014-04-05
digital marketing oa
philippines 2014-04-05
digital marketing oot
philippines 2014-04-05
digital marketing 20140005
philippines
e-commerce
philippines 2014-04-05
digital marketing o
philippines 2014-04-05
e-commerce
philippines 2014-04-05
digital marketing oa
philippines 2014-04-05
SR 2014-04-05
philippines
digital marketing
philippines 2014-04-05
digital marketing T

=TT T




Sie Qverview
© This site’s metrics are certfied

View your Certified Site Metrics.

digitalfilipino.com ©

<o Overven How popular is digitalfilipino.com? ?

Site Comparisons
Alexa Traffic Ranks
. How is this site ranked relative to other sites?

Sites Linking in Global Rank 7

© 188,648

Rank in Philippines 7

=1,416

View All Metrics

Top Content whatare the top entry points and most viewed pages on my site? ?
Unigue Visitors and Pageviews (3
How much traffic does this site get?
Tog Entry Pages Pageviews  Top Viewed Pages Pageviews Daily Unigue Visitors 2 Daily Pageviews 7 Monthly Unique Visitors 7 Monthly Pageviews 7
digialfingino.com 1,286  dighalfilipino.com 1,526 111 177 Pending Pending
digitaifiipino.com/intraduction-cy... 1,032 dighalfilipino.com/introduction-cy... 1,070
digitalfinpino.com/allec_event/dav... 714 dignalfilipino.com/all ec_event/dav... 716
digitalfiiping.com/accepting-payme... 544 dighalfilipino.comyaccepting-payme... 583 How engaged are visitors to digitalfilipino.com? ?
digitaifiipino.com/tax-guidelines-... 35 dighalfilipino.com/state-of-e-comm.... 410
Sounce Rate Daily Pageviews per Visitor Daily Time on Site
See All See All
64.30% EED 2.00 2T 3:16 D
2

Location wnere are my site’s visits coming from?

Visits by Country Country Percent of Visits
Philippines 83.87%
United States 4.3%%
India 1.67%
Singapare 1.34%
"R

TN, Hong Kong 0.69%

LYot

Ny ,J»'l“,

See All



Where do digitalfilipino.com's visitors come from?

Search Traffic

What percentage of visits to this sze come from a search

engine?

N

?
Top Keywords from Search Engines
Which search keywords send traffic to this site?
Keyword Percent of Search Traffic
1 1. digitaifilipino 18.08%
1 2. Janette toral 9.87%
1 3. digital markeung for real est... B61%

4. philippines payment gateway

2013

Search Visits

11.30% X

Upstream Sites

214

S. top sies In the philippines

4 Upgrade to View

Which sites did people visit Immediately before this site?

Site

Percent of Unique Visits

1. facebcok.com

2. google.com.ph
3. geogle.com

More

27.9%

10.8%

9.2%

CERT'S

Who visits digitalfilipino.com? ?

Audience Demographics

Haw similar is this site’s audience to the general internet population?

Gender Education Browsing Locaticn
mae No College Home [
Female [— Some College Senoal
Graduate schoo L work NN
College ——
& Upgrade to View

Audience Geography ()

Where are this site's visitors located?

Visitors by Country Country Percent of Visitars Rank in Country
M Philippines 823% 1,416
W United States 5.4% -
& India 1.5% -
= singapore 1.4% -
& Brazi 0.8% -

More



What sites link to digitalfilipino.com? ?

Total Sites Linking In 354

Site Page

1. goagle.com plus.url.google.com/mebileapp

2. facebookcom facebook.com/

3. yahoo.com dir.yahco.com/regional/countries/phill...

4. linkedin.com linkedin.com/iite/externak-redirect?ur...

5. wikipedia.org en.wikipedia.org/wikl/janewe_Toral
More
What sites are related to digitalfilipino.com? ?
Related Links Categories with Related Sites

1. Infomaninc.com Regional > Asia > Philippines > Business and Economy >

Computers and Internet > Internet > E-Commerce
2. meney.webmanila.com

3. alleba.com
4. webphilippines.com

5. plcs.orgph

More

Sites with similar names

1. digiaifilipinocom.ning.com
2. digieaifilipinoclub.blogspot.com
3. caviteniofllipino.blogspot.com

4 Inralfilininn rom

Where do visitors go on digitalfilipino.com? ¢

Subdomain Percent of Visitors
digitaifiipino.com 98.31%
ecommercebootcamp.digralfilipine.com 2.30%
Influencerboatcamp.digitalfilipino.com 0.57%
certfied.digitalfilipino.com 0.33%
How fast does digitalfilipino.com load? ?
8 Very Slow (5.194 Seconds), 94% of sites are faster.
Where can | find more info about digitalfilipino.com? ?
DigitziFilipino: An E-Commerce Guide for the Filipino
E-Commerce Boot Camp | E-Commerce Entreprenaur Program
al -
Ste Description Contact
Website of Janette Toral, an e-commerce advocate, featuring her e-commerce Insights,  Janette Toral
workshops, boot camps, trainings, and research. 51 Zapphire St., Fern Village Tandang
Sora
How did digitalfilipino.com look In the past? Quezon City, MM 1116
PHILIPPINES

digralfiipino [at] gmail.com



Historical Traffic Trends Date Range:  [] 6 months

Alexa Traffic Rank Reach % Pageviews % Pageviews/User Bounce % Time on Site
o

1,000,000

/

SEnaw'e

10,000,000

100,000,000
Nov '13 Dec '13 Jan'14 Feb '14 Mar '14 Apr'14



Performance How much tratfic is my site geting?

Unigue Visitors Visits
-

Pageviews

750

500

A

o Mar 10 Mar 17 Mar 24 .M;rll
Last 28 days Previous 28 days
4,689 2,098

Uptime  what percentage of the time is your site up and available?

Counting Real People

How much traffic 1o your website Is from real people
and Is Inciuded in your site's metrics? Learn More

Real Traffic

97.8%

Excluded Traffic

2.2%

Uptime Outage Date Start Time  Duration (mirs)  Type
Mar 30 0735 40 Down
100% -
2 Se2 All
S0%
v Mar 10 Mar 17 Mar 24 Mar 31
Last 28 days Previous 28 days
99.90% 100.00%

Search Referrals Search Engine Percent
Google 95.7%
400
8ing 14%
Ask 1.3%
200 J Yahoo 1.3%
SearchResults 0.0%
0 War 10 Mar 17 Mar 24 T see Al
Last 28 days Previous 28 days
4,123 1,612
Social How many referrals is my ste getting trom soclal nesworks? ?
Sodal Referrals Social Network Percent
Facebook 91.8%
150
Twitter 5.5%
100 3 Linkedin 1.8%
Google 0.9%
50
; See All
O Mar 10 Mar 17 Mar 24 Mar 31
Social Metrics for Home Page
-
Last 28 days Presdous 28 days
561 400 G 81
& 160




Link  How many referrals is my site gexing from links on other websies? ?
Link Referrals Website Percent
semalt.com 8.0%
60
crawler.semalt.com 7.5%
40 Janettetoral.com 5.2%
4.
20\ A searchinfiuencer.com 6%
W entrepreneur.com.ph 4.6%
Mar 10 Mar 17 Mar 24 Mar 31 See All
- .
Last 28 days Presdious 28 days
348 11
Direct How many referrals is my size getting from people directly navigating to the sie? ?

Direct

300

200

100

Mar 10

Mar 17

-
Last 28 days

1,908 BIEED

Mar 24 Mar 31

Previous 28 days

208

\agement s tne content on my site engaging?

Jounce Rate (36} Pageviews / Visit Subdomain Percent of Pageviews
Minutes / Visit dignaifiiping.com 95.74%
ecommercebootcamp.di
me 23%
./*\NAM'\/M e
o influencerbooecamp.digl
: 1.57%
taifilipino.com
certified.digitaifilipino.co
e Pl 0.30%
m
Mar 10 Mar 17 Mar 24 Mar 31 See All
Last 28 days Previous 28 days
77.30% 75.55%
bile How many visits Is my site gewting from mabile devices? ?
e Visits Device Percent
Nan-mobile 85.6%
Phone 10.5%
Tablet 3.9%
Platfarm Percent
Mar 10 Mar 17 Mar 24 Mar 31 Androld TR
- . I0S 39.6%
Last 28 da Presdious 28 d,
- o Symbian 1%
828 383
Blackberry 1.0%

28R rsloanse



in PREMIUM

BLOGGING WILL BE
MORE COMPETITIVE.

10 Years of Blogging and Moving Forward

March 24, 2014 @ 238 ¢ 6 W1

wweet 3| [FIERY{110] 10 [ share | 15

in PREMIUM m Search articles

Home Profile Network Interests

Janette Toral
Promoting the Growth of E-Commerce in the Philippines. 2P

Promoting Mobile Games through Influencers (Epic Who's Viewed Your Updates <51 >

Paint Adventure experience)

March 20, 2014 @ 308 &7 Wo ' 58 2 3

wiweet 7] [z BB ¢ [shee) 20 ® views ® likes ® comments

#iblog10 day 1 of
2. Come and attend

bloac ) v . \are
this... 3d ago e ®

When you have limited budget, promoting a new product or service will be constrained. This
was the challenge of Filipino game developer Erick Garayblas of Kuyi Mobile had as he
prepared for the global release of Epic Paint Adventure (available in IOS and Android) mobile
game.

vill har

To work-around this limitation, he used various social media (such as a Facebook event /
page) to spread the word and asked for help. | think what got people moving to help involves
the following factors:

-

Kuyi Mobile - Epic Paint Adventure Gameplay




M 4 min read

Lessons learned on Outdoor
Adventure Park blogger

relations

Last April 5, Vance Madrid attended an Outdoor.
Adventure Park launch. She tagged along her mom and
nephew. Instead of having a fun-filled experience, her
mom today is in the hospital pending major operation
and Vance reaching out to the blogging community for
help.

'O‘ Janette Toral

INe /A'

Lessons learned on Outdoor Adventure Park blogger

V’ o
i — Af-‘l ‘ relations

"‘ve‘v‘

lb\_ ‘
\

~., -ﬂr-'er-
‘) Lessons learned on Outdoor Adventure Park
/ f & blogger relations

EeE
Medium.com as
a powerful

blogging

Simplifying the Philippines
plifying op platform.

Internal Revenue Code
Maybe it is time

%




1 Janette Toral
P digitalfilipino

Twitter Report: Top Five Reasons Why Anne
Curtis @annecurtissmith Is The Number One
Filipino Celebrity On Twitter shar.es/kj3gE

4 Reply ¥ Delete % Favorite e« More

RETWEETS FAVORITES e — . \
' w1
75 86 J=REANDE b=

7:48 PM - 24 Jul 2013

Reply to @annecurtissmith

00 H
. Anne Curtis-Smith @annecurtissmith - Jul 24 Results for #IBI°g10
ﬁ @digitalfilipino thank you for this! :) Tum on hashtag alerts for this search Save
Detalls 4 Reply €3 Retweet % Favorite e« More Top /Al

Janette Toral “digitalfilipino - Jul 24
@annecurtissmith you are welcome po. :)

Detalls 4 Reply ¥ Delete % Favorite sss More

Auvalnvou voaiuii

resly amador “cablay28 - 1h
"@GMANewsOnline: VIDEO: Howie Severino, ibinahagi ang ebolusyon ng news
gathering at coverage sa iBlog forum gmane.ws/1gbLzDg #iblog10

Expand 4 Reply €3 Retweet % Favorite ess More

IS o 4

/ All people - ( Joallore “clickflickca - 2h

@clickeric Must be nice...recently joined an #iblog10 chat in Philippines. Hope
you're having fun! What a life you live! Amazing!

® View conversation 4 Reply 43 Retweet Y% Favorite ee+ More

y Raymond Nicolas @reimundniklaus - 3h
& BLOGGED: #iBlog10 The 10th Philippine Blogging Summit
reimundniklaus.tumblr.com/post/819433919...
[ View summary 4 Reply t3 Retweeted % Favorite e+s More

People you follow

v/ Everywhere

Near you

Who to follow - Refresh - view all

@ Kris Bernal ©soKRISme
& +2 Follow

[ -¥ Diva Montelaba @imdivamo...

L

Reggie Ramos “dronthego - 3h
»—-f Btw, thanks to @digitalfilipino and the rest for organizing #iBlog10! It inspired
me to aim for a much higher goal than i ever imagined!

Expand 4 Reply 3 Retweeted % Favorite sss More

+9
2 Follow . Juliet Z. Cruz @globalpinay - 3h

- GMA Party Pilipinas @Party... - Good morning Monday! #lblog10 fb.me/2PtUEJCJV



YW Analytics  Tweets Followers Twitter Cards Janette Toral v v

Tweet activity Download CSV

Mentions, Follows, Unfollows (6-hour increments, all in Pacific time)

483 mentions F - — W e —— | R IIIlIlI-lIl-I_ nn
272 follows gu=g _S=i '::!-'::!::!" S BT P LB ---'I'---- aZmz¥z=_zz-2 =- !::-!- sln Il-"-“!:' “:-El!:!ll!!!“!:!:!
99 unfollows el meE
8 Mar 15 Mar 22 Mar 29 Mar 5 Apr
3y Analytics  Tweets Followers Twitter Cards Janette Toral v ﬁv

Followers

9,379 followers as of 4/5/2014 (days shown in Pacific time)

9,383
Top interests (7) /—
7,037
53% Pop
4,882
50% Business and news 2048
42% Romance (Movies and television) Top cities 0 17 Nov 9Mar 29 Jun 19 0ct 8Feb
0, : )
42% Comedy (Movies and television) 19% Makati, PH Interests ) Location Gender
Most unique interests (7) Top countries and states
56% M 4% F
41% Technology 12% Quezon C|tyl PH 50% Business and news
24% Tech news Your followers also follow
o, i i
35% Politics and current events 7% Manila, PH 11% Startups 38% ﬁ annecurtissmith - Profile
20% Roally TV 4% Cebu, PH 10% SEO 37% nANCALERTS- Profile
2% Pasig, PH

31% Business and finance
28% Action and adventure

25% Entrepreneurship



€& > C G https://www.flickr.com/search/?q=iblog10

=% Apps

| ] Storify this

| ] 4 Paper.li

3 53
oo :
= |
s =m

E Stats for: Your account

Daily aggregate views on your account

1417

11 MAR

View counts

Photos and Videos
Photostream

Sets

Collections

Galleries

18

o—-'-o\. / \._./’\o\

MAR

25 MAR

43
40
41

124

— = p -
> ¢

Ny

Your most viewed photos and videos

So far today...

2

BEEEEEFER

Al

Il pht

Maria Jose

Telecommunications -
Smart.com.ph

Marvin of Home & Haven

Chikka.com - Chat category

AyosDito.ph - Classifieds
category

Nokia.com.ph - Gadgets
category

Pep.ph - Entertainment category

Typhoon2000.ph - Reference
category

Globe.com.ph -
Telecommunication category

John Lloyd Cruz addresses fans

otos and videos...

720
121
144

985

242,612
81,602
97,516

226
526

422,482

Yesterday

Al

HEEBERRDOE AR

hi

MILO - APEX Running Clinic at
Quezon City Memorial Circle

MILO - APEX Running Clinic at
Quezon City Memorial Circle
Portal - Ph.Yahoo.com
Domains.ph - E-Service
category

MILO - APEX Running Clinic at
Quezon City Memorial Circle

MILO - APEX Running Clinic at
Quezon City Memorial Circle

MILO - APEX Running Clinic at
Quezon City Memorial Circle

MILO - APEX Running Clinic at
Quezon City Memorial Circle

MILO - APEX Running Clinic at
Quezon City Memorial Circle

MILO - APEX Running Clinic at
Quezon City Memorial Circle

otos and videos...




GO gle+ Search for people, pages, or posts

Q Hangouts v Home Hangouts O

Janette Toral

¥ HanQOUtS On Air View all Attended AIE College

ives in Quezon City, Philippines
1,977,353 views

Start a Hangout On iro: /OUr CONVe on to the world
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DigitalFilipino: E-Commerce, Digital Marketing in the Philippi...

digitalfilipino.com/ ~
by Janette Toral - in 4,740 Google+ circles
J7# Discussion and insight on e-commerce developments in the Philippines.

Personal site of Janette Toral to support her advocacy in promoting
e-commerce growth ...

About Us Digital Influencer Boot Camp
DigitalFilipino.com started last Digital Influencer Boot Camp by
September 17, 1999 to promote ... Janette Toral. Sign In. Sign In.
E-Commerce Boot Camp DigitalFilipino Disclaimer
DigitalFilipino E-Commerce Boot DigitalFilipino Disclaimer. All parties
Camp by Janette Toral. Sign In ... submitting materials ...

Janette Toral Contact us

Janette Toral is an e-commerce You can contact Janette Toral for the
advocate in the Philippines. She ... following: 1. Invitation to ...

More results from digitalfilipino.com »

Explore ~ Upload Go @& Login Signup
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the Y2K Law and E-Commerce Law. She
published her e-commerce book in the year
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TOP GEOGRAPHIES GENDER
Video Views L Estimated minutes Total estimated
Philippines Male n/a watched eamings
United States
Female nl:
India emale e Katy Perry endorses Proactiv Anti-Pimple An... 66 31 $0.02
United Kingdom . .
Canada ; Promotion of advocacy campaigns through s... 62 88 $2.46
Building Communities through Blogging #iblog10 45 192 $0.00
Discovery Making Cafe Mocha using K Fee Machine an... 40 58 $0.21
Nestle Wellness FITFIL Fitness Boot Camp ... 39 47 $0.00
TOP PLAYBACK LOCATIONS TOP TRAFFIC SOURCES
YouTube watch page 79% ® View referrals from YouTube 51% Integrating Feedbumer in Blogger.com 37 85 $0.13
Embedded player on other websites 20% ® Mobile apps and direct traffic 33% Facebook as a Passport and Future Uses by ... 36 49 $0.04
YouTube channel page 1.0% ® View referrals from outside YouTube 17 FITFIL Fitness Boot Camp Cebu Ambassado. . 36 74 $0.00
Bloggers as New Media Personalities #iblog10 32 230 $0.00
Justin Bieber endorses Proactiv Solutions 30 1" $0.00
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STATUS DELIVERY SCHEDULE BUDGET SPENT TODAY LIFETIME SPENT .
o o Active Mar 17, 2014 — Apr 14, 2014 | » $5.00|~ $1.35 of $5.00 $111.32 of $144.96 =
8:00pm 8:00pm Daily — _— c
WEBSITE CLICKS REACH FREQUENCY TOTAL SPENT AVG. COST PER WEBSITE CLICK March 17, 2014 - April 14, 4 G
1,129 129,090 4.28 §$111.32 $0.10
— Clicks to Website E
¢ ) n
All Except Deleted « | ot Ads « 1 Result | « >
[ [status? | Ag? Delivery? Results ? Cost? | Reach? | Frequency? | Clicks? | Click-Through Rate? | Spent Today | Total Spent? |  Max. Bid? | Avg. Price?
Auto $0.20
influencerbootcamp.dgitalfilpino.com/course/dgital-lead- . 1,129 $0.08
o generation-custo... - Website Clicks - Ad o Active Website Clicks Per Website Cick 122090 428 2380 0.431% $1.38 $i11.52 Omlng:; o‘”'"g:a
Ad Preview # Edit Creative  Targeting # Edit Targeting  Performance # Edit Pricing
Potential Audience for this ad: 720,000 people
Janette C. Toral + Location: Philippines
) o l IAge: - Sgeal Townnouse, Commercial Apart Real National As: of Realt 1,679 Total Actions”
+ Interests: estate investment trust, se, ial property, ment, estate pricing, Nati sociation ors,
Online class starts Apel 15. One year e-leaming access. 12 sessions Mortgage loans, Luxury real estate, Creative real estate investing, Vacation rental, Estate agent, Vacation property, Real estate ivestment | 4,120 Website Clicks?
training program. club, Estate (land), Real estate developmeant, Property management, Landlord, Real estate apprasal, Leasenhold estate, Condomnum,
Private equity real estate, Terraced house, Real estate investing, Real estate broker, Real estate, Foreclosure or Real property 466 Post Lik 2
1+ Frends of people connected to: Janette C. Toral nes
| 66 Page Likes?
| 18 Other Actions?
i See full actions report
Customer Relatio
Facebook Ads Reporting
Reports = Full Report: 2014-01-09 to 2014-04-08 (edited) | < i-cuie Reports
[ Edit Columns | | Clear Filters | Dates: ot/oaia = to|oacarna = |[All day
[Ad name -, [is - |linfluenceroootc | + Add Filter
Start Date ; ‘Endblh,v \M, ' Placement ; Reach ; | Frequency ; | Impressions ; CIIdu,-‘ Unique Clicks ; cue«-mmmmm,-\ Unique Click-Through Rate (uCTR) ; Spend ;
2014-01-09 2014-04-08 influencerbootcamp.dgitalfiipinn News Feed on D 27,084 1.76 47,727 306 239 0.641% 0.883% $16.83
2014-01-09 2014-04-08 Influencerbootcamp. dgitallibpinn News Feed on ¥V 64,885 2.02 131,022 1,934 1,438 1.476% 2.216% $87.05
2014-01-09 2014-04-08 Influencerbootcamp. dgitallibpis Right Column Ad 58,495 4,38 246,233 7% 61 0.030% 0.108% $4.15
2014-01-09 2014-04-08 influencerbootcamp.digitalfiipins Right Column Ad 36,937 3.45 127,432 85 57 0.051%% 0.154% $3.49
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