
Analy&cs:	
  Analyzing	
  Search,	
  Social,	
  
and	
  Adver&sing	
  Traffic	
  	
  

Jane9e	
  Toral	
  
h9p://digitalfilipino.com	
  

#DIGITALFILIPINO	
  



What’s	
  your	
  	
  
Real	
  Inten&on	
  and	
  Purpose?	
  



Marke&ng	
  content	
  across	
  customer	
  
lifecycle	
  

1. Contact	
  
2. Connec&on	
  
3. Conversa&on	
  
4. Considera&on	
  
5. Consump&on	
  
6. Community	
  

Reference:	
  	
  
h9p://www.marke&ngprofs.com/ar&cles/
2013/10245/managing-­‐marke&ng-­‐content-­‐
across-­‐the-­‐customer-­‐lifecycle	
  































BLOGGING	
  WILL	
  BE	
  
MORE	
  COMPETITIVE.	
  



Medium.com	
  as	
  
a	
  powerful	
  	
  
blogging	
  
plaBorm.	
  











Social	
  media	
  can	
  back-­‐up	
  
your	
  main	
  site.	
  







What’s	
  your	
  	
  
Real	
  Inten&on	
  and	
  Purpose?	
  



TwiCer:	
  
@digitalfilipino	
  
	
  
Facebook:	
  digitalfilipino	
  


