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The End of 
eCommerce  

as we know it 





Redefining	
  eCommerce	
  
•  Redefining	
  the	
  Pla7orm:	
  Fcommerce	
  
•  Redefining	
  Payments:	
  Square	
  
•  Redefining	
  Currency:	
  Social	
  Currency	
  
•  Redefining	
  Click	
  to	
  Purchase:	
  Scan	
  to	
  Purchase	
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ECOMMERCE 



eCommerce	
  
Renaissance	
  



French for “rebirth,” perfectly describes the intellectual 
and economic changes that occurred in Europe from the 
fourteenth through the sixteenth centuries. 	


During the era known by this name, Europe emerged 
from the economic stagnation of the Middle Ages and 
experienced a time of financial growth. Also, and perhaps 
most importantly, the Renaissance was an age in which 
artistic, social, scientific, and political thought turned in 
new directions. 	
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•  Social	
  is	
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  enabler	
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Six	
  Stages	
  of	
  Growth	
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The	
  New	
  Digital	
  Economy	
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Social	
  Sites	
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key success factors driving  
e-commerce"

external factors

internet penetration

internet speed

merchant readiness

consumer adoption rate

government policy 

actual repeat online buyers

security and safety issues

success stories 

industries’ confident 

consumer behavior 

credit/debit card penetration 


internal factors

business model

technology platform 

product/merchandizing 

investment/budget allocation

PR skills 

marketing campaign strategies 

customer support level 

service uptime 

brand proposition 

speed 

TEAM & EXECUTION 




1st	
  to	
  market	
  
1st	
  to	
  experience	
  

1st	
  to	
  learn	
  
1st	
  to	
  win	
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