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Internet	  Economy	  as	  %	  of	  GDP	  (2016)	  
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Q1.	  How	  frequently	  do	  you	  use	  the	  internet	  (whether	  by	  phone	  or	  computer	  or	  other	  means)	  in	  a	  typical	  day)?	  

Influence	  of	  Internet	  in	  Purchase	  Decisions	  as	  Stated	  by	  
1,225	  Digital	  Stakeholders	  from	  Ten	  Events	  in	  Seven	  Ci5es	  

Source:	  DigitalFilipino	  Survey	  From	  Ten	  Events	  in	  Seven	  Ci5es,	  2013	  



Influence	  of	  Internet	  in	  Purchase	  Decisions	  as	  Stated	  by	  
1,225	  Digital	  Stakeholders	  from	  Ten	  Events	  in	  Seven	  Ci5es	  

Q2.	  To	  what	  extent	  does	  the	  internet	  (including	  search	  and	  social	  media)	  influence	  your	  actual	  purchases	  and	  decision	  to	  purchase?	  

Source:	  DigitalFilipino	  Survey	  From	  Ten	  Events	  in	  Seven	  Ci5es,	  2013	  
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VERY	  CAPABLE	  

QUITE	  CAPABLE	  

CAPABLE	  

NOT	  SO	  CAPABLE	  

NOT	  AT	  ALL	  CAPABLE	  

MATURITY	  SCALE	  

Provides/knows	  all	  e-‐
services	  

Provides/knows	  most	  e-‐
services	  

Provides/knows	  30%	  of	  e-‐
services	  

Provides/knows	  10%	  of	  e-‐
services	  

Zero	  e-‐services	  
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